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This study aims to highlight the main mechanics and ways to refresh tourism after
this international crisis because of the virus of covid 19, and the importance to put an
emergency plan to activate this mechanics to save touristic companies and
establishments from bankruptcy, besides, to know the negative impact and its
drawbacks on tourism industry in the world . and we find through this research paper
that the importance to exploit all modern technological means from specialized media
and social media. As well as the tourism and vertual tours and this as a purpose to
motivate tourist demand and thus purchase the touristic products.
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