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ARTICLE INFO ABSTRACT

Article history: This paper dealt with the study of some indicators for a group of tourist countries and

Received: their analysis according to the model analysis of the main components of ACP, where

Accepted: some indicators were reviewed, such as the contribution of tourism to the gross

Online: domestic product, as well as spending on tourism and the tourism investment
- index. The study reached several results, including:

Keywords:

- There is a direct relationship between tourism spending and the contribution of tourism
to the gross domestic product

- There is a strong direct relationship between tourism investment and tourism's
contribution to the GDP.
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Analyse en Composantes Principales :
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Statistiques descriptives :

Variable Observations données madonnéesma Minimum Maximum Moyenne Ecart-type
contribution 10 0 10 3,450 570,900 97,685 171,880
EXPENDTOUI 10 0 10 2,350 202,400 52,893 59,345
commerciale 10 0 10 1,560 306,860 44,341 93,568
investingtou 10 0 10 0,840 205,500 31,564 62,235
Statistiques des noeuds :

Noeud Niveau Poids Objets Fils gauche Fils droit

19 383838,596 10 10 6 18
18 22998,799 9 9 16 17
17 1816,004 6 6 13 14
16 1584,428 3 3 8 15
15 684,152 2 2 5 7
14 127,382 4 4 3 12
13 108,083 2 2 2 10
12 52,682 3 3 9 11
11 23,962 2 2 1 4

Résultats par objet :

Observation  Classe

MAR 1

TUR 2

TUN 1

EGY 1

FRA 3

USA 4

ITA 3

ESP 3

QAT 1
UAE 2
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