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This research aims to study the strategy of the National Agency for Microcredit
Management in marketing the ideas of small projects

To encourage individuals to invest and establish small projects.

The most important results of this research were that the National Agency for Microcredit
Management is marketing the ideas of small projects by developing a marketing mix for
microcredit in order to achieve the largest number of proposed projects in a thoughtful
time. The embodiment, as well as attracting the largest possible number of target groups
to establish h small projects
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