


Vol. 4, No. 8 December (2021)
Journal of Economic

Growth and

Entrepreneurship

JEGE is an Academic and Bimonthly Journal with a Highly Scientific
Committee

Wiece

Spatial and Entrepreneurial Development Studies

Laboratory Publisher
il
W University of Adrar.

S EDLAS

..,.-,mf" “Y’ "“II\':.
Adrar 01000, Algeria. i

https://jege. univ-adrar.edu.dz/
https://www.asjp.cerist.dz/en/submission/612

JEGE ISSN: 2710-8511 e-ISSN: 2716-8662


https://www.asjp.cerist.dz/en/submission/612

Journal of Economic Growth and
Entrepreneurship (JEGE)

The JEGE Honorary President
The Rector, University of ADRAR-AL.GERILA .

Editor-in-chief, Head of the journal, Director of the SED laboratory.
Professor. Alif YOUSFATE, SED 1ab (University of adrar-ALGERLA).

Editors

Dr. Belbali Abderahim, SED Pr. Harrouchi djaloul, SED
Lab, Univ-Adrar . Algeria. Lab, Unip-Adrar . Algeria.
Dr. Hadj kouider Abedhadl, Pr. Abderrahmane
SED Lab, Univ-Adrar . Algeria. Abdelkader, SED 1.ab, Univ-
Adrar . Algeria.
Dr. Houari Mansori, SED 1.ab, Dr. Mostftaoui Sofiane, SED
Univ-Adrar . Algeria. Lab, Unip-Adrar . Algeria.
Dr Fahad Al Duwailah, Kuwait's
National College, Kuwait.

Contact us
JEGE e-mail : jegeinfo@univ-adrar.dz
The laboratory e-mail : sedlab@univ-adrar.dz

All correspondences to be addressed to:

Editor

Journal of Economic Growth and Entrepreneurship

Spatial and Entrepreneurial Development Studies Laboratory
Prof. YOUSFATE ALI

Laboratories Hall,

University of Adrar.

Adrar 01000, Algeria.

Copyright
Copyright rests with the authors of the respective papers, who alone are responsable for
the views expressed.



Journal of Economic Growth and Entrepreneurship (JEGE)
Editorial Board

Prof. Danylova Tatina , National
Unaversity of Life and Environmental Sciences of
Ukraine, Kyiv, Ukraine.

Prof.  Riaz Ahsan, Government College
University Faisalabad, Pakistan.

Dr Fahad Al Duwailah, Kuwait's National
Security College, Kuwait.

Dr Hussainey Khaled, University of
Portsmounth, Uk.

Prof. . Al-Nuaimi Qasim, Royal S:wiss
Academy of Economics and Technology,
Switzerland.

Dr Gabriel Wael Mohamed, Onar Al-
Mukhtar University, Libya.

Prof. Rehab Yousef, University of Beni Syef,
Egpt.

Prof. Dhinaibat Moaz Yousef, Taif
Unipersity, KSA.

Dr. Hanideh Qandil Abu Bakr, Abu
Dhabi University, United Arab Emirates.

Dr. ATTAHIR Oussama, University of
Marrakech, Marocco.

Dr. Tariq Hashim University of Philadelphia -

Jordan.
Prof. Yahiaoni Naima, University of Batna

Dr. Djoual Mobammed Said, University of
Djalfa.

Prof. Brishi Abdul Karim, University of Adrar.
Prof: Ayash Zonbeir, University of Oum E/
Bonaghi.

Dr. Abdel-Ghani Bouchra, University of Adrar.

Dr. Elbez Kaltum, University of Bouira

Dr. Abdelli Idriss, University of Blida.

Dr. Noureddine Jawadi, University of Elouned
Dr. Brishi Abdul Karim, University of Adrar.
Dr. Jallouli Mohamed, University of Saida.
Dr. Sadiki Abdul Karim, University of Adrar.

Prof .Alromeedy Bassam,
Unaversity of Sadat City - Egypt.

Dr. Ieila Alaoui, University of Sousse,
Tunisia.

Prof.  Oukil Amar, Sultan Qaboos
University, Muscat, Oman.

Prof.  Sadraoui Tarek, University of
Mabdia Tunisie.

Prof. Thaer Al-Samman, University of
Almowsil, Iraq.

Dr. Harrizi Driss, Ecole Nationale des
Scienes Appliquées ENSA - Université Hassan
Ter - Maroc.

Prof.  Farhi Faisal, Université¢ de québec a
montreal UQAM, Canada.

Dr. Maazouz Lugman, Imam Abdul
Rabman bin Faisal University - KSA.

Dr. Yahdih Smlaly, King Faisal University -
KSA.

Dr. Nasser Yousef, International Islamic
Unaversity, Malaysia

Dr. Nasser Al-Khudairi, King Abdulaziz
Unipersity, KSA.

Prof. Abderrabmane Abdelkader, University of
Aldrar.

Prof. Siddiki Abmed, University of Adrar.

Prof. Adjila Mobamed, University of Ghardaia.
Prof. Ogba Abdel-Laawi, University of Eloued.

Dr. Haji Qwaider Abdul Hadz, University of
Adrar.

Dr. Bedoui Samiya, University of Algiers.
Dr. Rjem Khaled, University of Setif.

Dr. Boudella Y oussef, University of Boumerdes
Dr. Goudyil Mohammed, University of Onargla.
Dr. Ait Kaci Radonane, University of Algiers.
Dr. Supyan bin Abdul Aziz, University of
Bechar


https://www.bournemouth.ac.uk/
https://www.bournemouth.ac.uk/

Dr. Hadidi Adam, University of Djelfa. Dr. Elarabi Mustafa, University of Bechar.
Dr. Fudo Mubammad, University of Adrar Dr. Madjdoub Khaira, University of Tiaret.

Aims and Scope

The journal Jege aims to publish sober and reliable research, free from plagiarism and
methodological problems, and the journal also emphasizes empirical researchs, and serious
reviews of economic and administrative events.

The journal is interested by all the economic studies including the following subdisciplines : The
Financial Economics, Econometrics, Macro and microeconomics , The Economics of Banking, The
Economics of Development, International Finance, Public Finance and Taxation...etc.

The interest of the journal combines also the management subjects like: Management,
Marketing, Strategic mangement, Human Resource Management, Systems of Information and
Communication, Accounting, Auditing, Corporate Finance, Feasibility Studies, Operational
Management, Models of Decision Making, Entrepreneurship and innovation ... etc.

The focus of the journal widens to include the empirical methods in Economics and Finance
like: Statistics, Probability, Data Analysis; and the economic and managerial topics related to
Sociology, Psychology and Law issues.

Conditions of Submissions

1- The journal is interested only by the sound scientific researches including empirical studies
(Econometrics, Mathematical Modelling, SEM....) and the researches including reviewing previous
papers already published in highly indexed journals.

2- All the submitted papers must respect the template design Word available at: https://jege.univ-
adrar.dz/index.php?journal=jege&page=about&op=submissions

3- References must to be according to APA method.

4- The journal accepts only the submitted papers written in a sound and a correct English language
5- JEGE is a peer reviewed journal and all the submitted papers pass by Plagiarism Software to
check the accuracy of the paper.

The submitted papers must be sent via ASJP platform :
https://www.asjp.cerist.dz/en/submission/612
Or E-mail: jgeesubmit@gmail.com

Submission Fees : There is no submission fee (Free)


https://jege.univ-adrar.dz/index.php?journal=jege&page=about&op=submissions
https://jege.univ-adrar.dz/index.php?journal=jege&page=about&op=submissions
https://www.asjp.cerist.dz/en/submission/612

Journal of Economic
Growth and
Entrepreneurship

Volume 4 Issue 8 — December 2021

JEGE

Contents

Note from the Editors

Articles

The Evaluation Effectiveness of Training in the Energy sector by
Kirkpatrick Model: Case of Algerian companies in Bechar area
Roucham Benziane , Mahmoudi Houcine

The growth of startups in Algeria: What role of National Agency for
Support and Development of Entrepreneurship?
Seif Eddine Boumenad

The Impact of Quality Work-Life on Employees’ Perfformance: A Case
Study on Mobilis Telecom
Hasna Akacem, Abdeldjalil Mokaddem

Translating Economic Texts Between Reality and Aspirations
BENBRINIS Yasmina, OUADDANE Yacine, OUADDANE Bachir.

The Management of Public Banks: a Financial Inclusion or Exclusion
Approach?
Moulai Ali

The impact of applying internal audit in reducing credit risk
- a field study on a sample of Algerian commercial banks-
BENKHELIF Tarik, HADIDI Adem, HAMOUDA Oumelkheir

The impact of adopting the concept of a learning organization on the

effectiveness of strategic decisions - the case of the IGLI Milk Complex,

Béni Abbes.
KERROUMI Said

ii—iv

16

24

32

41

53



Measuring the impact of job stress on the performance of employees at
Taheri Muhammad Bashar University
Akacem Hasna, Mokaddem Abdeldjalil.

The Impact of Foreign Exchange Reserves Accumulation on Inflation :
The Algerian Experience
Hachi Naouri

68

83

Vi



2021 iauss 8 sualt 4 lzalt

»

dlona
$AalN! gugulf
dui¥glally

Awlc Alya Il AYgs AgSag A1gs Al

ALillgligll yghig Al gl Agiil Ciluilys y3g Je Gpsboll
Jyal siggla
y7/=1

https://jege. univ-adrar.edu.dz/
https://www.asjp.cerist.dz/en/submission/612

JEGE ISSN: 2710-8511  e-ISSN: 2716-8662


https://www.asjp.cerist.dz/en/submission/612

duiglillg §olualod guoitl dlowd
(JEGE)

Amall S8, (el
dliad = _fof deals . el

gkaliy A0ISKal Aaild) Olulyd Bre ydte (Alxal) joute (o paxdl (ueldy
ASED) aG%qlaa

- deals (SED) sio . o livg . ggundgnll

Aaall 41 Ling)

SED) s qaem sl chic il - . (SED) _uis < fals pigpm -3 ./
e ¢ ¢
S (oIlgl e yelygd et o d (SED) do il e plaad ae Lo S
(SED) - (SED) _5e (Gliaw Solabae .4
(SED) _wis i sais 550 .3 Cupll| cduibygl) LuUSH (dLigal) 4 .
L i
JEGE e-mail : jegeinfo@univ-adrar.dz
The laboratory e-mail : sedlab@univ-adrar.dz

olt Ol pall pota dg3

BEYESH (I 1P

JAGYYLaallg SLaiBY goid! Alxe

SAGY LGN yagkaly A OISl Aadld) Silulyd midee
e Olawgy Ui

BEIE N oz

o3 Anels

3t 01000 yai

S (35l
Agie paall sh¥1 3o Golghuall mdg @9 ¢ Adiaall Aol oW1 Salhe Gile o LM (Bgd> 243



A glillg salaaid¥f gt dlono

(JEGE)

Adrngel) Al Adiegd!

[_,;u_/).{y/s 4“.___:&4[?://( L...-&JU LJ:}QU'/J ...).f
deog Sl 4] drol ¢ Ol by 0]

. OleaSL U] fyais

LAJ_}S//( 4”,9«2‘5.// W/: &Pj"{f/ylg.é )

WNESV/|

b g d o6l fa_w@‘ga"«_’.a///;
Sratgas dbaiBYly Lz oo 1Sl

lixa)l jac drols ¢ dao W9 I .0
ad ¢

L L) d_2ol> ¢ hdmwgs So U] o.f
.‘ZJ..)}:.‘«J/

bl drols ¢ 30 ol i buid, o

) buttall dosall hloYl <

.L')J_)jf/- Ld/odd daol> ;,a.«i‘tlé S o

Ll drol> cdawti (§9ls Ry
&sz/i&ob;WMd!,}J
,JbeJM(e' tﬁ)ﬂ/w‘;\%}x o/

Slsdl ol drols ¢ ij jolee o]
o drols ¢ G s (Sog 0

Sl drols ¢ udpd] Jourdl o
Dol drole ¢ $lgz ool 495 .
ol dnole ¢ @iy SH dus (pid 3
.54:@«; Jxob :M‘J}L? D
ol drol> ;Mj.)_,é 2
Al drols (pOT Sl .

,_/’40 - L:J/JLMJ/
L6

ol .o
Olae dibluw chdwo drolz ogld

¢ dpdgall dsol> ¢ (Soldeww Gyl o]
e

W SUREE Y,
s gl
d—wydal] ¢ Gty (i), S

olkal ol o A

4 <ol> ¢ Ola

L rol> (W/ﬁw 4_”“2}]/
il - Ja el
e 4/3;9'9’_'; § .o

Mfou‘)//c?_swb (‘jl_oﬂ_)yj_ao, k)
cAdgrad] isadd o 7l
D

s ol drole JHomew dclin
T dogeadt

oMY drolzl ¢ bawgs _poli O

Lilo ¢ dealle)

dwe Elho)] drol> ¢ (gpsaR)] pold .o
A grad] doya)] dSland] ¢ il
bl drols ¢ yoliNause yamJlbus 0.
I drols ¢ ol fskso . 0.
L Dloyé drols koo dhezme o]
Slg)l drol e g9 s didc .o.
AN/ NN ST p ] B/
bl deols ¢

M) drols ¢ deoleo (S920 .0

u;éz.w deol> :.UL"'IQ.?J 2D
lsogs drols «bwgs g .0
LAl8y9 drol> ¢ M‘,é(}j.é' D
Szl drol ¢ Olgsy (qwld Col .o
oLty drole ¢ iall des o Oledas,
lio deol> ¢ (gm0 Ylhall o
Lyl dols ¢ B Cagdzmo .0


https://translate.google.com/translate?hl=fr&prev=_t&sl=en&tl=ar&u=https://www.bournemouth.ac.uk/
https://translate.google.com/translate?hl=fr&prev=_t&sl=en&tl=ar&u=https://www.bournemouth.ac.uk/

Ul g Blan¥f

JSLie 9 OYLaBYI (e ddlsg (ABg05ally Arw,f Sigmmdl 5l (A Almall B

Balaxtt Oilane! rallg ¢ skl (dedalil pallalt O3 Eigomdt (Ao Almalt uSE LeSg Amgialt

Aaliaal) dlxel) Bliae -8 (95T oY Almall goakaly ¢ Ayl aWlg dasl@dY! Orfdoxiuuelt
9y domalondt SLASQY o150 18S9 (A8 g0 sall

FAIL Ao yalt Oluawadeid) ELTS 8 Loy Aydlual@¥! Syl asesy Alomall @igs
¢ & aed! SlaslualBly ¢ 35ty mISI SaalBY ¢ il SualBYg ¢ Ilodl ScalBY
I e Oy Aelall Adladly ¢ 9l Jagaidly ¢ Ageicid OobysliaiBly

351319 ¢ Gag—wiMy ¢ Canlialt tA oy a¥) Olog Sgelly Lyl A Lol @ig5 L oS
¢ BB ¢ Aulxmally ¢ IWLATNIg Ologlaat! dAaldilg ¢ Anydedt 3ylgall 351819 ¢ A Sl yiw™I
SISO AGWglaall (5 xall Ao 7 iledg ¢ Oblialall 351309 ¢ 9ttt Olulyag ¢ OIS ML Jagady
B

tke 3y1a¥1 9 Adlally SLaiBYI L Adedaill Codlu) Jadl Aleall Olalaial i LeSy
A2y AlaBY) aaltall Oid aiedigally ¢ SOlibedt Jodody ¢ OW a9 ¢ sl
H93aNg uald! mleg £ laia Y ple LiLads dalaied

ekiidf 299 ymiis

MaiBY) At Slulydt Loguasey Aottt 35let) dralal) Sgoe dly Asmalt @igs -1
Adlaialt Srloes¥y (. ALl OY slaall Ao lled ¢ Audl,l Ao leddl ¢ ulbEl
LS gl (Aupgae Aralle Odlome B (Jaklly 5ysdial) Aaludl Sigoedl Aasel oy
! e gt Word z35ed! el deddall OW LGN pren p il O iy =2
https://jege.univ-adrar.edu.dz/index.php?journal=jege&page=about&op=submissions
APA. Gy ko 339 anisedl (655 O ooy =3
LS a1l pe AdDge Olaglaey domemwo Adly Aodiel) OW(ael Jadd Alxel J.G&5 -4
(dei Azall 2Bg0 (o gailly Aomalt CI1B Jraed ) Jliad) po dgal Jluyl 9 dlozall
g sl G (3R, Al By (2) GuaSime Jid (o O¥LGT) Aanire 0l -5
Bolin o lgdre @b Aodaall S¥aN aiemy T @Somal JLaall Jagans
JA3,41 Ads e Gaxilt Plagiarism
: ASJP dnie e OWGN e Jlus iz -6
https://www.asjp.cerist.dz/en/submission/612
jgeesubmit@gmail.com :ig, 53 iy p (Aol WL B) g

ASIY e Jlus) delge Jo Almalt OLMely G cims— /


https://jege.univ-adrar.edu.dz/index.php?journal=jege&page=about&op=submissions
https://jege.univ-adrar.edu.dz/index.php?journal=jege&page=about&op=submissions
https://www.asjp.cerist.dz/en/submission/612
mailto:jgeesubmit@gmail.com

alnidlll ggill Alag 8ax sl 41 Ingll
Ayillgligllg 2021 I ATTR

ii—iv

16

24

32

41

53

68

Cibigiagll

wilggll CalaLuil
Culllsgll

The Evaluation Effectiveness of Training in the Energy sector by

Kirkpatrick Model: Case of Algerian companies in Bechar area
Roucham Benziane , Mahmoudi Houcine

The growth of startups in Algeria: What role of National Agency for
Support and Development of Entrepreneurship?
Seif Eddine Boumenad

The Impact of Quality Work-Life on Employees’ Perfformance: A

Case Study on Mobilis Telecom
Hasna Akacem, Abdeldjalil Mokaddem

Translating Economic Texts Between Reality and Aspirations
BENBRINIS Yasmina, OUADDANE Yacine, OUADDANE Bachir.

The Management of Public Banks: a Financial Inclusion or
Exclusion Approach?
Moulai Ali

The impact of applying internal audit in reducing credit risk
- a field study on a sample of Algerian commercial banks-
BENKHELIF Tarik, HADIDI Adem, HAMOUDA Oumelkheir

LGYglaally SISO pieund OlIpdl ddlad e dalriel) dealiiall p 9o idi 25
dexoliwd! ks it Al ol pamo A —
e FagpS

Sl e ($rll Aol dlolal o1 e ad5gl sTad 2 yolid

Vv



83

SN o Aot pmT AN e (i ¥ Bialt Sldoliint @S/ S

&g il

Vi






Journal of Economic Growth and Entrepreneurship JEGE
Spatial and entrepreneurial development studies laboratory

Year : 2021 Vol.8 No.4 pp:1-8

The Evaluation Effectiveness of Training in the Energy sector by Kirkpatrick Model: Case of
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ARTICLE INFO ABSTRACT

Article history: Any evaluation of a training program must reach those objectives. Kirkpatrick model
Received:26/07/2021 seeking to measure its four levels: delighted reaction, the ability of Learning, behaviour
Accepted:02/11/2021 changes and significant gains for companies; this study aimed to assess just the first
Online:12/11/2021 three levels in the energy sector companies of Bechar area; it was carried out in two
Keywords: stages; the first one was pointed at the first level of the model (Reaction), by using a

survey addressed to 142 participant program training. The second stage was aimed at
the second and third level (Learning and behaviour); 34 managers were invited to assess
the two levels of their trainees. Descriptive statistics and linear regression were used to
measure the leading indicators of effectiveness evaluation training. The study finds that
the three levels are statistically significant, with Satisfied Reaction and very satisfied
Learning and Behaviour. Transferring of acquired Learning lead to behaviour changes.

Evaluation

Training Effectiveness
Kirkpatrick Model
Energy sector

Bechar area

JEL Code:M53, C52,
L23

1. Introduction

Human resources are one of an organization's most important assets. Employees' knowledge, skills, andxperiences
determine competitive factors for organizations (Adama, 2017). Indeed, training is an essential activity for any company
that wants to achieve its objectives and remain competitive (Rajeev.P, Madan, & Jayarajan, 2009), and therefore ensure
its sustainability and continuity. The training process regularly offers four essential steps: the analysis of skills needs, the
design and development of the program, the implementation of the action, and finally, the training evaluation (Meignant,
2014).

Thereby; the first three steps are carried out because the training function is one activity among the different activities
of human resources; and which is an obligation required by labour legislation and regulations in Algeria (1998 Finance
Law); this legislation encourages employers to train more, but not necessarily better; and for all that, evaluation remains
the "weak link™ in the training management process; however, it is rare for companies to seek to study the impact and
effectiveness of training on its economic and organizational results.

What is the degree of effectiveness of the training plan at the level of the Algerian economic enterprise By
applying the Kirkpatrick assessment model? The impetus for a realistic dynamic training evaluation is a necessity
absent from company managers. However, desirable to determine the weaknesses in terms of knowledge and
qualifications that have not yet been improved. Those scheduled in the future, without falling back into the pitfall of
training to train. In addition, it leads the programmers to adapt and enrich the training plan. Even though the evaluation
of the training action is necessary for the company; but unfortunately, not a priority, not urgent, and not necessary for
those in charge, because two fundamental difficulties hamper this task: Evaluating the effectiveness of a training action
is complex; Operational assessment tools are lacking. "Everyone agrees that training can't hurt. she is now being asked
to prove that she does good” (Wargnier, 2013). Faced with this reality, the managers of economic companies do not

* Corresponding Author :Roucham Benziane. (o) Ev-ric |
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always have the technical skills and the tools necessary to carry out the evaluation process of the training action because
the scarcity of the practices of this approach is due to the difficulties of methods. These managers are constantly obliged
to seek the tools necessary to contribute to training and justify the effectiveness of the activities carried out by their
companies with its return on investment.

Hypotheses: to the main question, we adopt the four following research hypotheses:
- Null hypothesis1: The “Reaction” variable is not statistically significant at the significance level (Sig = 0.05)
- Null hypothesis2: The “Learning” variable is not statistically significant at the significance level (Sig = 0.05)
- Null hypothesis3: The “Behavior” variable is not statistically significant at the significance level (Sig = 0.05)
- Null hypothesis4:The learning variable does not have a statistically significant effect on the Behavior variable

The mismanagement of a large fund in an intangible investment ( continuous training of human resources) every year
without any results and the loss of time involved a natural question: “Can we assess the benefits in a credible way?
withdrawn by companies and employees from the sums invested and the time devoted to training ?” (Pottiez, 2013);

Implementing a perfect evaluation system with each training action imposes psychological pressure on applicants to
optimize their efforts to acquire knowledge before, during and after training. Consequently, the benefit obtained will be
increasing. Furthermore, for the company and the trained, this system also allows managers to determine the new existing
measure the distance between the results obtained and the desired objectives, which allows analyzing the causes to
eliminate the persistent gap. Similarly, the training organization benefits from the evaluation to measure the client
companies’ satisfaction to correct the shortcomings.

2. Background and Literature review

Evaluation is everywhere; to evaluate is already linked to a faculty of discerning, recognizing, differentiating,
distinguishing, judging, appreciating, estimating; still in the making, and we are gradually led in this way, to develop very
early, individually and collectively, evaluation practices (Ardoino, 1997). The assessment is a systematic process for
determining an activity or process (Phillips, 1997).

Regarding the evaluation of training, different definitions exist, of which the following highlights the most critical
aspects: (Dennery, 2005) Defines training evaluation as “all the actions undertaken as part of a formal process to analyze:
the effects of training on learners, the quality of an action or a training project”. “Either the sustainability of a training
system and its impact on the company’s overall performance. Comparing these effects or this quality, or the degree of
sustainability of the system concerning the investments made.

Evaluation is the act of assessing, using criteria defined beforehand and achieving the educational objectives of a
training action. This evaluation can be done at different times by different actors (trainee, trainer, Client Company). We
distinguish, for example, the evaluation of satisfaction, the evaluation of the content of the training action, the evaluation
of prior Learning, and the evaluation of possible transfers in the workplace.

2.1. The moments of the training evaluation

Two vital points emerge in the process (On-the-spot evaluation, delayed evaluation) within which the different types
of assessment can be found. It should be noted that an effective and adapted evaluation system begins as early as the
training order phase (Dennery, 2005, p. 8).

a) On-the-spot evaluation: This generally occurs at the end of the training activities to close the course and allow the
trainees to give their opinion. Even if it should be noted that the hot opinion collection is not an accurate evaluation
method and not significant, it allows revealing significant trends.

It includes satisfaction assessment, assessment of knowledge and skills acquired at the end of the training. It is limited
to collecting at the end of the training the trainees’ opinions.

b) Delayed evaluation:

It comes after the training action. The period separating the end of the training from the delayed assessment must be
of sufficient duration to allow the trainees to implement the acquired knowledge of the training course.

It contains:
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- The evaluation of the achievements made by the trainee after returning to his post; (implemented tools, conditions
and difficulties encountered). The achievements will have been fixed at the end of the training with the facilitator
(hierarchy).

- It can be carried out through questionnaires, an evaluation day, by observation during the execution of the tasks;
- The evaluation of the transfer of acquired knowledge in a work situation or professional behaviour,

- The evaluation of the effects on the activity of the service body. The type and level of assessment targeted by the
company will depend on the combination of one or more of the parameters that characterize the action, namely: The
duration of the internship, The cost, The area of training, The inter / intra-company, The homogeneity of the population,
Catalog / tailor-made training, Initial / advanced training, The teaching method (affirmative/interrogative/active).

2.2. Kirkpatrick model

Donald Kirkpatrick’s (1959) model occupies a predominant place in the literature on evaluating in-company training.
It continues to be the most popular frame of reference in terms of evaluation thanks to its relevance and simplicity,
subsequently having a marked influence on business practices. “The reason I developed this four-level model was to
clarify the assessment of the term elusive. Some training and development professionals believe that evaluation measures
changes in behaviour resulting from training programs. Others argue that the only real evaluation lies in determining the
results achieved through training programs. Still, others only think about the comment sheets that participants fill out at
the end of the program. Others are concerned about learning in the classroom, measured by increased knowledge,
improved skills and attitude changes. And they are all right - and yet wrong, in that they do not recognize that all four
approaches are part of what we mean by evaluation" (Kirkpatrick, 1998)

The Kirkpatrick model assesses training across four levels (Kirkpatrick, 1998) briefly are:

Level 1 - Reaction: The reaction is usually measured using forms in which the participant expresses their perception
and level of satisfaction with different aspects of the activity. Was their reaction favourable or not? Do learners enjoy the
training? Did they see an interest in it? It relates to preparation before training; organization and content; teaching methods
and materials; the animation of the training, the training structure; usefulness and use of training (Pottiez, 2013, p. 78)

Level 2 - Learning: This level determines the extent to which participants’ Learning and knowledge match the
program’s objectives - what have they learned? The term learning designates the process at the origin of all the
modifications in the participant attributable to the formation of knowledge, know-how, and interpersonal skills, what is
generally called new knowledge and skills (Wargnier, 2013, p. 51).

Level 3 - Behaviour (or transfer of acquired knowledge): Are the acquired skills used in a work situation? This level
designates the practical application and transfers learning outcomes to the workstation for a particular time (Dunberry &
Péchard, 2007).

Level 4 - Results: This level measures the final results achieved due to the Learning, its application or its impact on
society and includes a final evaluation of the program'’s objectives.

Each level of this model is significant and impacts the next, as it is difficult to determine the results, as they do not
always have a cause and effect relationship with the training.

2.3. Previous studies

The study by (Dorri et al., 2016) entitled “Kirkpatrick evaluation model for in-service training on cardiopulmonary
resuscitation”.

This study is a cross-sectional study based on the Kirkpatrick model. The effectiveness of continuing CPR training
for nurses was evaluated at Shahadaye Lenjan Hospital in Isfahan Province in 2014. Eighty nurses and caregivers attended
participated in the study after providing informed consent. The continuing education course was assessed by the four
levels of the Kirkpatrick model. The results obtained say that the average age of the participants was 35 + 8.5 years. The
efficacy score obtained for the reaction (first level in the Kirkpatrick model) was 4.2 + 0.32. The efficacy score at the
second model level or the learning level was 4.70 + 0.09, statistically significant (p <0.001). Finally, the efficacy score
at the third and fourth levels was 4.1 + 0.34 and 4.3 + 0.12, respectively. Thus, the total efficacy score was 4.35.
Conclusions: This Study showed that continuing CPR training has a favourable effect on all four levels of the Kirkpatrick
model for nurses and nursing aides.

The study by (Yoon et al., 2016) entitled "Evaluation of a continuing professional development training program for
physician and physician assistants in hospitals in Laos based on the Kirkpatrick model."
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This study aimed to assess the program'’s effectiveness from 2013 to 2014 using the Kirkpatrick model. This program
covered the main clinical areas of primary care, developed by professionals from Korea and Laos. A questionnaire was
used to assess the trainees' reactions. In the second stage, the trainers assessed the level of performance of the trainees—
the assessment made at the beginning and the end of each clinical section. The trainees' transfer (change in behaviour)
was evaluated by examining the medical files written by the trainees before and after the training program. The study
indicated that trainees were satisfied with the training program with an average of 4.48 out of 5.0. It was 2.39 before
starting the program and increased to 3.88 at the end of each section. The medical records' average score before the
training was 2.92 out of 5.0, and it grew to 3.34 after the training. The number of patient visits to district hospitals has
increased. Conclusion: The continuing professional education program, which was planned and implemented with strong
participation and responsibility from health professionals, has proven effective.

The study by (Dmitry & Daria, 2017), "Evaluation of training programs in Russian manufacturing companies."

This study examines the characteristics of the training evaluation process within Russian factories. Based on three
hypotheses: the differences between participants in a training course, the duration, and the training program costs. The
authors attempted to discover the peculiarities of the tools and levels of training assessment in Russian factories. The
researchers designed an electronic questionnaire addressed to employees of 24 Russian manufacturing companies. The
results revealed that the respondents considered the training evaluation to be very important, but their level of satisfaction
with the existing evaluation was low. The most important goal of training evaluation was recognized as increasing the
efficiency of the training process, and the most widely used training evaluation model was Kirkpatrick's, focusing on the
level of response. The evaluation models used in Russian companies differed between participants, so evaluating a level
of training depending on the duration and cost of a training program.

3. Method and tools

This study aimed to assess the first three levels of the Kirkpatrick model and assess the training plan’ effectiveness at
the Algerian company in the Bechar region. It was carried out in two stages. :

The first step focused on the first level of evaluation of the Kirkpatrick model: "The reaction (or satisfaction) ", we
used a valid questionnaire conducted to the participants in the training programs.

The second step focused on the second and third level of the model: "Learning and Behavior (or transfer of acquired
knowledge)",

We used a questionnaire based on the supervisory managers' point of view targeted in the first questionnaire.

Les participants aux programmes de formation et ses managers s’appartenaient aux entreprises publiques
économiques du secteur de 1’énergie a la région du Béchar.

Population and Sample:

As indicated in the table below, the first questionnaire addressed a sample of 142 participants in the training programs
within the selected companies. The second questionnaire has invited 34 managers to assess the Learning and behaviour
of the trainees.

Table 1 Population and study sample

Used Model Stage Level Population | Targeted sample % Companies
i i i 0,
Kirkoatrick Questionnaire 1 Reaction 245 142 57% DD.Urbain, DD.Rural,
M‘;de. Questionnaire 2 Learning 55 34 61% | SKMK, SKTM,GRTE,
uestionnaire
Behaviour 55 34 61% | CAMEG, NAFTAL

Source: By the authors.
3.1. The distribution of the first sample according to personal characteristics

We chose some personal characteristics to analyze the first sample, and they are sex, age, level of education, socio-
professional categories (CSP), and professional experience. Table 2 represents the distribution by personal characteristics.
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Table 1 Demographics Data for the variable study

workforce Percentage
Gender Male 119 83.8
Female 23 16.2
Under de 26 year 01 0.70
From 26 a 35 year 62 43.7
Age From 36 a 50 year 71 50.0 937
Up than 51 year 08 10.3
Primary 01 0.70
. Average 19 13.4
Education level Secondary 3 162
University 99 69.7
Socio-Professional Enforcement Officer 27 19.0
Category Agent-control 57 40.1
Senior 58 40.8
Under than 05 year 36 254
Professional experience From 05 ? 10 year 56 39.4
From 11 & 15 year 20 14.1
Up than de 15 year 30 21.1

Source: By the researchers based on SPSS outputs

The measure linked to gender is easy: 83.8% of the respondents in the weighted sample were men; we see a female
minority with 16.2% in participation in training actions and may be the result of cultural and sometimes religious reasons
which does not allow the woman to travel alone at a long distance from Bechar to follow a training program. We find
that most of the participants are young people between the ages of 26 and 50, with 50.0% and 43.7% under 36, which
means that the company ensures strategy in terms of human resources. Most participants have a higher education level
(university) with 69.7%, which represents added value for the company regarding quality human resources. We notice
between the 03 socio-professional categories (Enforcement Officers with 19.0%, Agents-control with 40.1% and seniors
with 40.8%) in training actions which means that the company places a high value on training at the higher levels of the

hierarchy.

3.2. Reliability of the Study

Table 3 represents the reliability test of the three levels

Level Stage Alpha Cronbach | Coefficient of validity | Number of elements
Reaction 1st questionnaire 0.749 0.865 6
Learn!ng 2nd questionnaire 0.680 0.824 3
Behaviour 0.622 0.788 5

Source: By the authors based on SPSS outputs

We found that Cronbach's alpha value is 0.60 greater for all three variables, so the study is reliable, even valid on

statistical analysis.

3.3. Descriptive statistics of the first sample

Like all statistical studies, we have adopted a three-point scale to assess the means.

Table 4 represents the degrees of acceptance

[1-2.33] [2.34-3.66] [3.67-5.00]
Dissatisfied Satisfied Very satisfied
Table 5 represents the means of variable REACTION
N Mean Standard deviation Score
Reaction 3.64 0.612 Satisfied
Preparation for upstream training 3.83 .5780 Very satisfied
Organization of training 3.74 .7540 Very satisfied
Teaching aids 142 3.72 .9090 Very satisfied
Training animation 3.68 .8710 Very satisfied
Structure of the training 3.54 9210 Satisfied
Content of training 3.32 1.164 Satisfied

Source: By the authors based on SPSS outp

uts
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The participants of training activities are satisfied with its progress (average of 3.82), since the trainees reacted very
satisfactorily to the preparation of the upstream training, to the organization of the training, to the teaching aids and
training animation. Nevertheless, they satisfied the structure of the training and the content of the training.

Table 6 Represents Descriptive statistics of variable Learning

N Mean Standard deviation Score
Learning 4.22 0.560 Very satisfied
Participants are motivated by the idea of using what they have learned. 4.15 0.657 Very satisfied
I think this training will have a positive impact on their quality of work. 34 4.26 0.751 Very satisfied
Theoretical helps the learners in getting a good practice of their
activities. 4,24 0.730 Very satisfied

Source: By the researchers based on SPSS outputs
According to the training participants, with an average of 4.22, we find a very satisfying learning degree.

Table 7 Represents Descriptive Statistics of Behavior Variable

N Mean g(:?/?gt?(r)(rj\ Score

Behaviour 3.677 0.403 Very satisfied
The participant's working conditions are favourable (the necessary means. -
The opportunity for implementation. Social climate) 3.846 0.630 Very satisfied
They regularly use their developed skills during the training. 34 3.491 0.817 satisfied
Following this training, they implemented new professional behaviour after -
the training. 3.877 0.729 Very satisfied
| think they kept commitments, which they wrote down a few months ago 3.500 0.477 satisfied
Following the training, the tasks are carried out of good quality and in real- 3.668 0.440 satisfied
time ) )

Source: Elaborated by the authors based on SPSS outputs
4. Results and discussion

4.1. Hypothesis test:

- Null hypothesisl: The Reaction variable is not statistically significant at the significance level (Sig = 0.05)

Table 8 One sample Test of variable ""Reaction™

test value =3
t df | sig. (2-tailed) | Mean difference | 95% confidence interval of the difference
Lower Upper
Reaction | 12.259 | 141 0.000 0.63776 0.534 0.741

Source: Elaborated by the researchers based on the outputs of the Spss

We observe that the significance level (Sig = 0.000) is less than 0.05; we reject the null hypothesis and accept the
alternative one. "The reaction of participants to training programs within energy sector companies in the Bechar region
is statistically significant."

- Null hypothesis2: The “Learning” variable is not statistically significant at the significance level (Sig = 0.05).

Table 9 One sample Test of variable Learning

test value =3
t df | Sig. (2-tailed) | Mean difference | 95% confidence interval of the difference
Lower Upper
Learning |12.683 | 33 0.000 1.21804 1.0227 14134

Source: Elaborated by the researchers based on the outputs of the Spss

Table (9) indicates that the significance level (Sig = 0.000) is less than 0.05, so we accept the alternative hypothesis
known as “is statistically significant”
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- Null hypothesis3: The “Behavior” variable is not statistically significant at the significance level (Sig = 0.05)

Table 10 One sample Test of variable Behaviour

test value =3
T | Df| sig. (2-tailed) | Mean difference | 95% confidence interval of the difference
Lower Upper
Behaviour| 9.796 | 33 0.000 0.677 0.536 0.817

Source: Elaborated by the researchers based on the outputs of the Spss

Table (10) shows that (Sig = 0.000) is smaller than 0.05; do we accept the alternative one.

- Null hypothesis4:The learning variable does not have a statistically significant effect on the Behavior variable

Table 11 Model Summary*®

Model R R square Adjusted R-square std Error of the estimate
1 0.456a 0.208 0.183 0.36385
a. Predictors : (Constant), Learning

The table above shows correlation coefficient R = 0.456 and the coefficient of determination R2 = 0.208, which means
that 20.8% of the change in Learning achieve good Learning after participation in training programs.

Table 2 ANOVA?

Model Sum of squares | df | Mean F Sig.
Regression 1.114 1 1.114 8.414 0.007b
1 Residual 4.236 32 | 0.132
Total 5.350 33

a. Dependant variable : Behaviour b. Predictors : (Constant), Learning

We find Sig = 0.000> 0.05, which results in a statistically significant relationship between Learning and behaviour.
Table 3 Coefficients?

Model Unstandardized Coefficientsstandardized Coefficients ¢ Sig.
B std Error Beta
(Constant) 2.293 0.481 4.765 0.000
! Learning (X) | 0.328 0.113 0.456 2.901 | 0.007

a. Dependant variable : behaviour
From the table (13) of coefficients, we deduce a linear regression function that is:

Behaviour = 0.328 (Learning) +2.293
So: we reject the hypothesis HO, and we accept the alternative hypothesis H1 said:

The Learning variable has a statistically significant effect on the Behavior variable at the value Sig = 0.05

5. Conclusion:

The quality of training has become a significant issue for human resources practitioners and a fruitful field of study
for researchers. Despite the appearance of new contemporary models in evaluating training actions, Kirkpatrick's model,
the first reference draft of which dates from 1959, remains an essential tool and an internationally renowned model used
by large firms applied to the evaluation of any training. According to a study by the American Society for Training and
Development (ASTD) of 300 HR professionals, 67% of American companies evaluating their training would use the
Kirkpatrick model, which is most cited in the academic literature evaluating the impacts of training. Its success stems
mainly from its simplicity, making it easier to understand the process of evaluating a course. In a liberal world economy,
characterized by fierce competitiveness, the Algerian economic enterprise must attach more value to the evaluation of
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training plans so that it can generate added value for the total amount spent, and to have adjustments and improvements
in future training actions, because it is the people who innovate, who produce, who market, and who create the image of
their companies.

Training in Algeria has long been considered a legal obligation, with immeasurable effects. However, companies
must see an evolution, and they see training as an investment that must be made profitable. The study finds that the three
levels are statistically significant, with Satisfied Reaction and very satisfied Learning and Behaviour. The results indicate
a significant positive relationship between Learning and Behaviour changes, transferring of acquired Learning has

conduct the trainees behaviour changes.
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1. Introduction:

The global business environment has witness sedenormous internationalization practices that suggest untapped
opportunities for both businesses and entrepreneurs. Given the importance of entrepreneurship for an animated
economy, lot off governmental organizations in these fields has recently begun to pay particular attention to the
interdependency of entrepreneurship orientation and business systems. Entrepreneurship has been identifid as one of
the key drivers of economic prosperity and is therefore considered a reasonable vehicle with which to help emerging
economies grow and overcome the major challenges posed by poverty in developing countries. Indeed, previous
research has shown that the creation of ventures by itself does not contribute to economic growth (Soluk,
Kammerlander , & Darwin, 2021) However, the focus of entrepreneurship research, for the most part, has been on the
effect of entrepreneurship action on business outcomes.

2. Definition of research questions:

The phenomenon of entrepreneurial has become a central topic in the literature on entrepreneurship in companies
and this for nearly 40 years, for the development of this ability in young people. The Algerian governments have made
available to young people aged 18 to 35 years, wishing to undertake an organization called NASDE (National Agency
for Support and Development of Entrepreneurship), The latter's mission is to accompany young promoters in the path
of entrepreneurship by offering them a mode of financing that suits their needs, as well as various tax benefits and
services, as well as the new legal framework of Decree No. 20-254 published on September 15, 2020 on the creation of
the national committee for the labeling of "startup", "Innovative Projects” and "incubators" to the labeling to light the
fires on the problems encountered by the Startup in Algeria This device has been reinforced by the delegated Minister
of Startup in order to encourage the creation of innovative and quality projects with high added value (ICT and Startup)
by privileging young graduates of vocational training and universities. Indeed the Algerian state has provoked a classical
entrepreneurship to a generation of Algerian Startepeur, Through this article we try to evaluate the hard work of the
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Algerian government according to the data available at the level of NASDE, in order to answer the following starting
question "Are the indicators of entrepreneurship in Algeria positive?" and "What future for the Algerian Entrepreneur?

3. Conceptual framework:
3.1 What is Entrepreneurship?

Some of the literature on entrepreneurship has identified the individual or social characteristics that characterize
the entrepreneur, including desire for personal fulfillment, need for power and wealth, desire for independence and
autonomy, and improvement of the cultural and social status of the family. But the most important individual
characteristics that place entrepreneurial behavior within the entrepreneurship function are related to the
entrepreneur’s natural tendency to be open to the environment and external challenges, willingness to take risks,
cognitive abilities, and creativity (Ridiger, Peris-Ortiz, & Blanco-Gonzalez, 2014, p. 2).

To be successful in the modern era, businesses need to consider online reservations, online reviews, online discount
coupons , automation of order processing and many other technology- related aspects. Going digital is important for
success. The following five questions help any entrepreneur to assess company’s readiness for cloudenabled business
activities (Soltanifar & Smailhodzi¢, 2021, p. 11):

1. Does the business require an increase in the agility of business applications such as reducing IT costs via
the use of data centres, tools, operating systems or platform consolidation? (cloud-enabled agility)

2. What tangible benefits (both business and IT) are associated with cloud-based infrastructure, for instance,
balancing between customer experience and IT costs? (cloud-enabled infrastructure)

3. What data security and data disaster recovery processes does the business operate currently? (cloud-
enabled solutions management)

4. What department leads the cloud transformation? For instance, does the business have its own Cloud
Centre of Excellence? (cloud-enabled implementation)

5. What training is necessary for the business and its employees to be up to date with cloud techniques?
(cloud-enabled resources)

The concept of entrepreneurial orientation has suffered from numerous divergences between authors, from the point
of view of the nature of the construct, the interdependence of its dimensions and their nature, and the theoretical relations
between the construct, its antecedents and its measurement, which is why we have chosen to refer in this section to the
original definition of the concept, This is why we have chosen to refer in this section to the
original definition of the concept by Miller's definition (1983): "An entrepreneurial firm is a firm that engages in product
market innovation, undertakes somewhat risky ventures, and is the first to propose "proactive” innovations by beating
its competitors to the punch.

Three characteristics can therefore be extracted from this definition to explain the entrepreneurial aspect of a firm:
innovation, risk-taking and proactivity.

Fig 1: Business Competition Chain

The role of the entrepreneur is to conceive a business idea in terms of an innovation to be brought successfully to
the market and to find the wherewithal to make this happen. The entrepreneur does not necessarily need to have the
design, production or delivery skills or to shoulder all or most of the risk.

3.2 Who is an Entrepreneur?
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An entrepreneur is a person who habitually creates and innovates to build something of recognised value around
perceived opportunities. Questions about personality are not special to entrepreneurs. Why we do what we do, why we
are often alike and yet are so different are questions that psychologists have been studying for some time.

Competitiveness is one aspect of motivation that is well recognised in sports but has received little attention in regard
to entrepreneurs of entrepreneurship, competitiveness is generally set in the context of the external competitive forces
on the business rather than the competitive spirit within the individual entrepreneur. (Bolton & Thompson, 2004, p. 20)

The behavioural characteristics of the entrepreneur have received the most attention from researchers over the years.
The most important are eight characteristics according to Hornaday (1982):

- Perseverance and determination

- Ability to take calculated risks

- Need to achieve

- initiative and taking responsibility
- orientation to clear goals

- creativity

- honesty and integrity

- Independence.

4. The Algerian devices for the benefit of entrepreneurs :
4.1 Algeria Disrupt:

The Algeria Disrupt program is a legal and regulatory framework that aims to promote startups and accelerate their
growth, the program also introduces a new public investment fund dedicated to startups, as well as a startup gas pedal
"Aventure"

4.2 The "startup” label :

The startup label is an institutional document that will serve as a "passport"” to access all the facilities that the state
makes available to startups, you can have this label only if you have already created your company and you meet a
number of criteria.

4.3 The innovative project label :

The "innovative project" label is intended for project leaders who have not yet created their company. It allows them
to access advantages in the same way as the "startup" label.

4.4 Incubators/Accelerators:
Support structures (incubators, gas pedals, etc.) are real relays for public policy to support innovation.
These structures that welcome project leaders have several essential roles in the early years of the company:
- Offering discounted workspace
- Set up mutualized training for incubated companies
- Offer shared administrative and accounting management services
- Connecting project leaders with mentors or coaches
- Facilitate access to funding for start-ups by organizing meetings with funders
- Connect with potential customers (especially in the context of open innovation)
4.5 The "incubator" label :

The "incubator" label is intended for all structures that support innovation and startups. With this label, you become
eligible for state aid, including tax exemptions.
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4.6 National Agency for Support and Development of Entrepreneurship:

The National Agency for Support and Development of Entrepreneurship (NASDE), is a public organization with a
specific character, endowed with legal personality and financial autonomy, placed under the supervision of the Minister
of Micro-Enterprise, Start-ups and the Knowledge Economy. NASDE accompanies the project holders for the creation
and the extension of the micro-enterprises of production of goods and services. NASDE has a network of 51 branches,
located in all the Wilayas of the country, as well as annexes located in the main localities. NASDE's missions are: -
Support, advise and accompany young promoters in the creation of activities. - To make available to young promoters
all economic, technical, legislative and regulatory information related to their activities. - Develop relationships with
the different partners of the scheme (banks, taxes, CNAS and CASNOS, etc.). - Develop a cross-sectoral partnership
for the identification of investment opportunities - various sectors. - To ensure a training on the technique of
management of the microenterprise to the profit of the young promoters. - To encourage all other forms of actions and
measures for the promotion of the creation and expansion of activity. NASDE has adopted an organization mode adapted
to its mission of accompanying young project holders in relation with their economic and social environment. The
organization set up is focused on support and favors local initiative. The General Management is committed to
developing activities in the field of engineering processes and methods of support and training. At the local level, the
implementation of the system is ensured by the agencies installed in each wilaya, to which are attached antennas
established in certain localities.

5. Funded Projects:

Table 1: Projects engaged since the creation of the agency

Period Rates (%) Number of projects
Since foundation to 12/31/2010 | 56% 140 503
2011 68% 42 832
2012 69% 65 812
2013 49% 43 039
2014 32% 40 856
2015 20% 23676
2016 21% 11 262
Since foundation to 12/31/2016 |53% 367 980

Source: developed by the author based on (www.ansej.org.dz)

The results displayed in the table above confirm the new directions of the scheme in terms of activities to be funded.
According to ANADE, the share of agriculture has increased from 26% in 2014, to 29% in 2015 and 31% in 2016. The
share of the BTPH went from 12% in 2014, to 16% in 2015 and 15% in 2016, The share of industry and maintenance
went from 16% in 2014, to 21% in 2015 and 24% in 2016, The share of the liberal professions went from 4% in 2014,
to 5% in 2015 and 6% in 2016, Counting on the service sector, the rate of financing is in clear regression, going from
32% in 2014, to 21% in 2016.

6. Funded Projects in the ICT Sector:

Table 2: Funded Projects in the ICT Sector

Total projects Funded projects
furF])de(Jj ICF')I' : Rate (%)
Since foundation to 12/31/2010 140 503 6 858 5%
2011 42 832 451 1%
2012 65 812 616 1%
2013 43 039 591 1%
2014 40 856 750 2%
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2015 23 676 655 3%
2016 11 262 628 6%
Since foundation to 12/31/2016 367 980 10 549 3%

Source: developed by the author based on (www.ansej.org.dz)

The ICT not only impacts many aspects of daily life but also leads to new opportunities for businesses. This means
that new needs and types of consumers will continue to emerge, and new innovations and ideas will emerge to meet
those needs. Businesses that can fully adopt the ICT will be able to improve their bottom line by growing their
overall productivity, lowering operating costs or entering new markets (Hisrich & Soltanifar, 2021, p. 34) In Algeria
we can observe the encouragement of the creation of innovative and quality projects generator of added value (ICT and
start-up) through a specific support reserved for university graduates has allowed to raise the share of projects financed
in this sector from 2% in 2014, to 3% in 2015 and 6% in 2016.

7. Funded Projects by Educational Level:

Table 3: Funded Projects by Education Level

Level of education Profe.ss.lonal Rate (%) | University | Rate (%) Total projects

training funded

Since foundation to 12/31/2010 33561 24% 14 747 10% 140 503
2011 6 920 16% 2 906 7% 42 832
2012 10 469 16% 3371 5% 65 812
2013 10 675 25% 2964 7% 43039
2014 13737 34% 3539 9% 40 856
2015 11979 51% 3024 13% 23676
2016 7 451 66% 2001 18% 11 262

Since foundation to 12/31/2010 94 792 26% 32552 9% 367 980

Source: developed by the author based on (www.ansej.org.dz)

From the table number 4 The rate of projects whose promoters financed are from vocational training increased from
25% in 2014, to 43% in 2015 and 66% during the year 2016.The rate of university promoters increased from 8% in
2014, to 13% in 2015 and 18% during the year 2016. The rate of promoters from vocational training and academics
represents 84% of the projects funded in the year 2016.

The empirical study of Wang, ogilvie, & Richardson (2021) provides us some indicators for the reason that most of
the business interviewees indicated that they face particular challenges because of race or gender. Nonetheless, they are
proud of their social identities and their Newark community. Their deep connections with local communities granted
them unique opportunities, the ability to recognize those opportunities, and the resources to tap into them.
Entrepreneurship provides them opportunities to leverage and capitalize the limited resources associated with their
gender, race, and ethnic identities to pursue these opportunities.

8. Projects funded for women:

Table 4: Projects funded for women

Total projects funded Projects funded Femininity rate (%)
for women
Since foundation to 12/31/2010 140 503 18 375 13%
2011 42 832 2951 7%
2012 65 812 4 477 7%
2013 43039 3526 8%
2014 40 856 3665 9%
2015 23676 2 645 11%
2016 11 262 1550 14%
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| Since foundation to 12/31/2010 | 367 980 | 37189 | 10% |
Source: developed by the author based on (www.ansej.org.dz)

Female entrepreneurship was seen as being in its infancy as recently as 10 years ago, but is now considered to have
reached maturity. The field was inspired by both the gender and occupations literature, which explores how roles and
experiences of both men and women have changed over time, as well as by feminist theory and research, which assumes
that ‘gender is not merely fundamental in the structuring of society, but that this process disadvantages women’
( Boateng, 2018, p. 62) In Algeria the rate of projects financed for women has increased significantly from an average
of 7% during the period (2010-2013) to 9% in 2014, 11% in 2015 and 14% during the year 2016.

9. Impact on jobs:

Table 5: Impact of funded projects on employment

Period Impact on jobs Rate (%)
Since foundation to 12/31/2010 392 670 44,71%
2011 92 682 10,55%
2012 129 203 14,71%
2013 96 233 10,96%
2014 93 140 10,61%
2015 51570 5,87%
2016 22 766 2,59%
Since foundation to 12/31/2010 878 264 100%

Source: developed by the author based on (www.ansej.org.dz)

The number of jobs generated at the start by the projects financed since the creation is about 878 264 jobs. For the
period 2014-2016, 167 476 jobs were generated by the projects financed, or 20% of the total number of jobs created
by ANSEJ since its inception.

10. Conclusion:

The present sheet is devoted to testify on the efforts of the Algerian state in relation to the promotion of
entrepreneurship and the support of Algerian startups, the figures presented previously show that on average 45 projects
are financed per day, 66% of the projects financed are young people from vocational training, as well as 18% of the
projects financed are university students. We also observe that 65% of funded projects have an investment amount of
less than 5 million dinars, female entrepreneurship was presented by 14% of funded projects for women, and 92% of
funded promoters are under 35 years old. 02% of projects are funded in extension.

In addition, it is suggested that the official indicators of the support organizations be complemented by empirical
studies in order to study the motivation to undertake and the creation of an enterprise on the one hand, and the survival
of an enterprise on the other. Moreover, a longitudinal survey would also be more appropriate to
assess in a more concrete way the effects of motivation (expected results) towards the entrepreneurial career on the
intention to undertake.

Finally, we suggest that an evaluation of the entrepreneurship program be carried out at the universities with the
various actors, teachers, entrepreneurs, students and support organizations.
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1. Introduction

Quality of work life is an appropriate human resource management strategy for enhancing employees performance
.The term quality of work life gained importance in human resource management in the late 1960s as a way of concerns
about effects of job/work on health and general well-being and ways to positively influence the quality of a persons
work experience. Up until the mid 1970s, employers concern was on work design and working conditions improvement.
However, in the next decade of 1980s, quality of work life included other aspects that affect employees' job satisfaction
and productivity and these aspects are. reward systems, physical work environment, employee involvement, rights and
esteem needs (Cummings & Worley, 2005). However the radical changes in the world of business, like factors such as
globalization, information technology, world business competitiveness, and scarcity of natural resources have changed
employee's outlook of how a good company is defined. I he trend in past was to include, financial figures in defining "a
good company-". Latest trends like, ethics, quality of work life (QWL) and job satisfaction are now considered important
predictors of sustainability and viability of business organizations. From this standpoint, we can ask the following
problem:

What is the impact of the quality of work life on the employees performance in Mobilis Telecom ?
Research Hypotheses: The study is based on the following hypotheses:

Ho: There is no statistically significant effect for the application of quality of work life on employees’ performance in
Mobolis Telecom

Hol: There is no statistically significant effect for Motivation and reward on employees’ performance in Mobolis
Telecom

Ho2: There is no statistically significant effect for Work environment on employees’ performance in Mobolis Telecom
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Ho3: There is no statistically significant effect for Training and development on employees’ performance in Mobolis
Telecom

Ho4: There is no statistically significant effect for Security Programs - Health Care on employees’ performance in
Mobolis Telecom

Ho5: There is no statistically significant effect for Relation and co-operation on employees’ performance in Mobolis
Telecom

2. The Definition of Quality of work life:
2.1. Concept of Quality’ of Work Life:

The term Quality of Working Life was originated from the concept of the open socio-technical system designed in
the 1970s helping to ensure the autonomy in work, interdependence, and self-involvement with the idea of “best fit”
between technology and social organizations. Although the open socio—technical system is a traditional concept, in
practice it assumes that optimal system performance and the “right” technical organization coincide with those job
conditions in which the social and psychological needs of the workers are satisfied. (Bolweg, 1976)

In nowadays, QWL is globally drawing more attention. In our modern society people spend about more than one—
third of their lives at their workplace. Hence, the eminence and importance of QWL is unparalleled and unquestionable.
(Ahmad, 2013)

When organization offers quality of work life to their employees, it is a good indicator to boosts its image,
consequently attracting and retaining employees. This is important as it indicates that firms are able to offer appropriate
working environment to their employees

The QWL is also a combination of strategies, procedures and ambiance related to a workplace that altogether, enhance
and sustain the employee satisfaction by aiming at improving work conditions for the employees of the organizations
(Nazir, Qureshi, & Shafaat, 2011). Between this and that, quality of work life can be defined as the consideration for
the exigency and longing of an employee with regards to the working conditions, remuneration, and chances of
professional development, work—family, role—balance, safety and social interactions at workplace.

2.2 Evaluating the QWL

Several methods were developed in attempting to quail-quantify several issues regarding QWL influence on
productivity. However, the most of studies still adopt the Walton’s concept. Walton pointed out that the QWL is
emphasized in humanistic values and social responsibilities and suggests that the QWL has eight dimensional constructs

(Diogo, j.H; Evandro, E.B; Roberto, B; Luis, F, 2014), as showed in Figurel.
Figure 1. The eight dimensional constructs of Walton’s QWL

Social relevance Adequate and fair Opportunity
of work life compepsation for developing
using human
Opportunity for Social
continued growth integration
and security

Safe and healthy constitutionalis
working conditions M -

Source: (Diogo, j.H; Evandro, E.B; Roberto, B; Luis, F, 2014)

3. The Definition of Employee performance:
3.1 Employees performance:

Macky and Johnson pointed that improved individual employee performance could improve organizational
performance as well. From Deadrick and Gardner's (1997) points, employee performance could be defined as the
record of outcomes achieved, for each job function, during a specified period of time. If viewed in this way, performance
is represented as a distribution of outcomes achieved, and performance could be measured by using a variety of
parameters which describe an employee's paten of performance over time. On the other hand, Darden and Babin (1994)
said employee's performance is a rating system used in many corporations to decide the abilities and 17 output of an
employee. Good employee performance has been linked with increased consumer perception of service quality, while
poor employee performance has been linked with increased customer complaints and brand switching. To conclude,
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employee performance could be simply understood as the related activities expected of a worker and how well those
activities were executed. Then, many business personnel directors assess the employee performance of each staff
member on an annual or quarterly basis in order to help employees identify suggested areas for improvement

3.2 Measurements of Employee Performance

Employee evaluations are an important part of maintaining a motivated and skilled workforce. Employer's should
evaluate and assess their employees on a regular basis, not only for the company but also for the employee to receive
feedback on they quality of work they do. An evaluation should not only consist of performance metrics, but also
behavioral metrics. In addition to gauge the potential growth of a employee the employer should specify some unique
characteristics fitting to the industry the company is in. The goal of the evaluation should be to encourage professional
excellence from the employees, rather than be used as a tool to point out shortcomes (Armstrong, 2007).

4. Quality of Work Life and Employee Performance:

It is commonly believed that employee perceptions of Quality of work life are related to performance in terms of
productivity, efficiency and quality. Intuitively, a happy worker is likely to be a productive worker. Extensive prior
research on employee motivation has found a weak relationship between employee satisfaction (one part of employee
Quality of work life) and employee productivity (Bagozzi.R & Phillips, 1982). These researchers conclude that the
causal direction of the relationship is probably stronger in the converse (i.e., employee satisfaction is more likely to be
the result of. rather than the cause of. productivity). Recognition of employee’s perfonnance increases the morale of
them and stimulates an urge to excel at the work place, spreading cheer to the families and enhancing the social status
of the employee. Sometimes, photographs of good performers are displayed and also at felicitation functions publicity
in house journals, letter of appreciation- all these increase the morale of the individual and team efforts to boost the
quality of work and perfonnance. To maximize enrichment of quality of work lile. the management has to generate team
spirit and a sense of involvement among the workers. For instance the activities like celebration of the anniversary of
the commissioning the department, by involving all the staff give a sense of togetherness among them. Formation of
participative group like quality circles enable the committed work teams, voluntarily take up improvements in their area
of work.
5.Definition of Mobilis Corporation:

Mobilis Algeria Telecom mobile phone ( in French : Algérie Télécom Mobile Mobilis) is the second network for
mobile phone in Algeria , founded in 2003 as a branch of public institution Algeria Telecom , which is owned 100%
and therefore is the only public telecommunications company in Algeria Mobilis provides services GSM , GPRS ,
wireless Internet services third - generation , Blackberry , and international roaming. Mobilis has more than 4,200 BTS
and coverage of its network covers 97% of the space station Algeria. More than 110 trade agencies and 52,000 points
of sale have also supported. By the end of 2010 it became the Mobilis 11 million customers in the various services. The
number of subscribers in the second-generation GSM Mobilis service more than 10 815 million in addition to 3.639
million subscribers in the third generation of a total of 45 million subscribers in the mobile services in Algeria.

6. DATA ANALYSIS AND FINDINGS:
6.1Study Population and Sample:
A- The study population: all workers in Mobilis Mobile Phone Company
B- Sample Size : The study sample represented by Mobilis Employees’ was chosen. The sample is determined to be
random in order that all individuals have equal opportunity. Questionnaires were distributed over 50 male and
female employees from all sections of these fondation at all administrative levels. 42 copies of the questionnaires
were recovered, which is equivalent to 84% of the sample size.
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6.2 Study Model:
Figure 2:- Study Model
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6.3 Reliability Analysis Cronbach’s Alpha:
Table 1: Reliability Analysis Cronbach’s Alpha

Cronbach’s Alpha

Number of elements

.926

29

Source: the preparation of researcher and the adoption of the spss19.

The validity of the questionnaire is estimated at 0.926%, which is 92.6%. This means that the questionnaire is valid

for being greater than 0.60 indicating greater stability of the measuring instrument
If it is returned in another time and place for the same sample, the same results will be obtained
6.4 Results of the study data analysis and hypothesis testing:-Data analysis :

Table 2: RESPONDENTS’ DEMOGRAPHIC ANALYSIS

Variable Levels Number %
Gender Male 22 52.38
Female 02 47.62
Age From 20 to 30 years 11 26.19
From 31 to 40 years 17 40.48
From 41 to 50 years 6 14.29
More than 50 years 8 19.05
Qualification Secondary 10 23.81
Academic 22 52.38
Graduate studies 8 19.05
Work less than one year 02 4.76
Experience 1to 5 years 0 0
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From 6 to 10 years 17 40.48
More than 11 years 23 54.76
Income less than 25.000 DA 3 7.14
25.001 DA - 50.000 DA 17 40.48
50.001 DA and above 22 52.38
Function Director manager 1 2.38
Line managers 2 4.76
Executive management 23 54,76
Other functions 16 38.10
Total 42 100

Source: the preparation of researcher and the adoption of the spss19.

6.5 Description of the Study Sample

The results of Table 1 showed that most of the respondents were male at an average of 52.38%, while 20 respondents
(47.62%) were males and the age group 31-40 years was 40.48%, due to the majority of employees in this sector, 31-
40). The analysis showed that the majority of the respondents are in the group with university degrees at 52.388%, the
majority of whom have more than 11 years of experience on average of 54.76%. The analysis also showed that 23
respondents are from executive management, and income from the income group of more than $ 50,000 per month is
52.38%.
7  Test the hypotheses of the study:
7.2 First hypothesis: The relationship between Motivation and Rewaed & Employees’ Performance:

Ho: There are no significant differences between Motivation and Rewaed and Employees Performance

Ha: There are significant differences between Motivation and Rewaed and Employees Performance

Table 3: The relationship between Motivation and Rewaed & Employees Performance:

Independent The The The dependent variable :
variables : correlation regression Employees Performance
Motivation coefficient line R R? Sig

and Rewaed 0.423 2.445 0.821 0.674 | 0.034

Source: the preparation of researcher and the adoption of the spss19

Analysis:

The above table shows that the bilateral link value (R) between Motivation & Rewaed and the performance of
employee was (0.821 ), representing value of (82.1% ) Is a very strong link, as was the coefficient of determination (R?
=0.674) that is ( 67.4%) of change performance of employees in the due to the change in the Motivation and Rewaed.
Note that the significance level (Sig ) is Smaller than the level of significance ( 0.034) This shows that there is
statistically significant differences between performance of employees and Motivation & Rewaed, We accept the
alternative hypothesis Hi and reject the null hypothesis Ho in the sense that there is a statistically significant relationship
between the performance of employees and Motivation and Rewaed. Thus, regression equation between Motivation and
Rewaed (X1) and performance of employees (y) as follows: Y= 2.445+0.423X1
7.2. Second Hypothesis : The relationship between Work environment & Employees Performance:

Ho: There is no statistically significant relationship between Work environment and Employees Performance
Ha: There is statistically significant relationship between Work environment and Employees Performance

Table 4: the relationship between Work environment & Employees Performance:
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Independent The The The dependent variable :
variables : correlation regression Employees Performance
Work coefficient line R R? Sig
environment 0.434 1.904 0.785 0.616 0.004

Source: the preparation of researchers and the adoption of the spss19.

Analysis:

The above table shows that the bilateral link value (R) between Work environment and the performance of
employees was (0.785), which (78.5%) Is a very Weak link, as was the coefficient of determination (R? =0.616) that is
(61.6%) of change performance of employees in the due to the change in the Work environment. Note that the
significance level (Sig ) is Smaller than the level of significance (0.064) This shows that there is no statistically
significant differences between performance of employees and Work environment, We accept the alternative hypothesis
Ha and reject the null hypothesis Ho in the sense that there is no statistically significant relationship between the
performance of employees and Work environment . Thus, regression equation between Work environment (X3) and
performance of employees (y) as follows:  Y=1.904+0.434X>
7.3. The third hypothesis: The relationship between Training, Development & Employees Performance

Ho: There is no significant relationship between Training , Development and Employees Performance
Hai:There is significant differences between Training , Development and Employees Performance

Table 5: the relationship between Training and Development & Employees Performance

Independent The correlation | The regression | The dependent variable : Employees Performance
variables : coefficient line R R2 Sig

Training and

Development 0.368 1.671 0.648 0.419 0.000

Source: the preparation of researchers and the adoption of the spss19.

Analysis:

The above table shows that the bilateral link value (R) between Training and Development and the performance of
employee was (0.648), which (64.8% ) Is a strong link, as was the coefficient of determination (R? =0.419 ) that is (
41.9%) of change performance of employees in the due to the change in the Training and Development. Note that the
significance level (Sig ) is Smaller than the level of significance (0.000 ) This shows that there is statistically significant
differences between performance of employees and Training and Development, We accept the alternative hypothesis
Hi and reject the null hypothesis Ho in the sense that there is a statistically significant relationship between the
performance of employees and Training and Development. Thus, regression equation between Training and
Development (Xs3) and performance of employees (y) as follows: Y=1.671+0.368X3
7.4. The fourth hypothesis: The relationship between Security Programs - Health Care

& Employees’ Performance

Ho: There is no statistically significant relationship between Security Programs - Health Care and Employees
Performance
Hi: There is no statistically significant relationship between Security Programs - Health Care and Employees
Performance

Table 6: the relationship between Security Programs - Health Care & Employees Performance

Independent The The The dependent variable :

variables : correlation | regression Employees Performance
Security coefficient line R R? Sig

Programs -

Health Care 0.377 2.201 0.683 0.466 0.012

Source: the preparation of researchers and the adoption of the spss19.

Analysis:

The above table shows that the bilateral link value (R) between Security Programs - Health Care & the performance
of employee was (0.683 ), representing value of (68.3% ) Is a strong link, as was the coefficient of determination (R?
=0.501) that is (50.1 %) of change performance of employees in the due to the change in the Security Programs - Health
Care. Note that the significance level (Sig ) is Smaller than the level of significance (0.012 ) This shows that there is
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statistically significant differences between performance of employees and Security Programs - Health Care, We accept
the alternative hypothesis Hi and reject the null hypothesis Ho in the sense that there is a statistically significant
relationship between the performance of employees and Security Programs - Health Care. Thus, regression equation
between Security Programs - Health Care (Xs) and performance of employees (y) as follows: Y=2.201+0.377X4

7.5. The fifth hypothesis: The relationship between Relation and Co-operation & Employees Performance:

Ho: There is no statistically significant relationship between Relation and Co-operation and Employees Performance

Ha: There is statistically significant relationship between Relation and Co-operation and Employees Performance

Table 7: the relationship between Relation and Co-operation and Employees Performance:

Independent The. The_ The dependent variable :

variables - corre!ayon regression Employees Performanc_e

Communication coefficient line R R? Sig
0.434 1.904 0.485 0.235 0.064

Source: the preparation of researchers and the adoption of the spss19.

Analysis:

The above table shows that the bilateral link value (R) between Relation and Co-operation and the performance of
employees was (0.485), which (48.5%) Is a very Weak link, as was the coefficient of determination (R? =0.235 ) that
is (23.5%) of change performance of employees in the due to the change in the Relation and Co-operation. Note that
the significance level (Sig ) is greater than the level of significance (0.064 ) This shows that there is no statistically
significant differences between performance of employees and Relation and Co-operation, We accept the null
hypothesis Ho and reject the alternative hypothesis Hi in the sense that there is no statistically significant relationship
between the performance of employees and Relation and Co-operation . Thus, regression equation between Relation
and Co-operation (Xg) and performance of employees (y) as follows:  Y=1.904+0.434Xs
7.6. The main Hypothesis: the relationship between Quality of work life & Employees Performance

Ho: There is no statistically significant relationship between Quality of work life and the performance of employees

Ha: There is no statistically significant relationship between Quality of work life and the performance of employees

Table 8: the relationship between Quality of work life & Employees Performance

Icgfg %Tg:r_]t The correlation | The regression The deDendﬁgﬂ:ﬁﬁﬂié Employees
Quality of work coefficient line R R? Sig
life 0.185 3.472 0.638 0.407 0.020

Source: the preparation of researchers and the adoption of the spss19.
Analysis:

The above table shows that the bilateral link value (R) between Quality of work life and the performance of employee
was (0.638), an increase of (63.8% ) Is a strong link, as was the coefficient of determination (R?=0.407) that is (40.7 %)
of change performance of employees in the due to the change in the Quality of work life. Note that the significance
level (Sig) is Smaller than the level of significance (0.020) This shows that there is statistically significant differences
between performance of employees and Quality of work life, We accept the alternative hypothesis Hi and reject the
null hypothesis Ho in the sense that there is a statistically significant relationship between the performance of employees
and Quality of work life. Thus, regression equation between Quality of work life (X) and performance of employees (y)
as follows: Y= 3.472+0.185X

8. Conclusion:

Employees are the most valuable asset in any organization. Therefore, very successful and fruitful work can be
achieved by involving staff in improving their performance (Parker, Baltes, Young, Huff, & al, 2003).This can only be
achieved through the creation of a good quality of working life that staff consider crucial when it comes to enabling
their performance. This study proved not only that the visions and suggestions of the staff were invaluable but they were
all eager to share and express their ideas about what they consider factors that affect their performance. Engaging the
workforce and providing a better quality of life for work, identifying inclusive factors and addressing the most important
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factors

, may not only lead to motivation. Enjoy the ability to work in general, but it can also help attract and retain more

employees

In addition to these results, it was also revealed that the stability of the appropriate working life had a more or more
significant impact on the behavioral interactions of high performance. (Bo-Znadh, 1998).Thus there is a relatively strong
relationship between the quality of working life and the Employees performance. (Cheung, F. Y. L; Tang, C. S. K,

2009).

Suggestions and Recommendations:

1.

Corporate governance must adapt the work environment to a changing, dynamic and culturally diverse
workplace. Thus, understanding the relationship between quality of work life and staff is key to improving the
company's ability to perform effectively and move forward. The management must improve the quality of life
of employees, and this can lead to superior performance, creativity and innovation and create excellent value for
the enterprise.

Management and employees of other organizations should use this study as a blueprint on the relationship
between quality of work life and employees perception of performance. They will therefore grasp crucial hints
pertaining how these factors interplay to bring forth organizational performance.

Limitations and Future Research:

The future research should concentrate on detailed analysis of mediating role played by Organizational culture and
Relationship with Superiors in the process of effect of QWL

The study also recommends that further studies be done on

References

1. Ahmad, S. (2013). Paradigms of Quality of Work Life. Journal of Human values 19 , 73-82.

2. Armstrong, M. (2007). Performance Management (3 ed.). New Delhi: Kogan.

3. Bagozzi.R, & Phillips. (1982). Representing and Testing Organisational Theories; A Holistic Construal.
Administrative Science Quarterly, 27 , 459-489.

4. Bolweg, J. F. (1976). Job design and industrial democracy: The case of norway Intemational Series of Quality
of Work Life. Martinse Nijhoff Social Sciences Division.

5. Bo-Znadh, S. (1998). Thesis - An exploration of selected staff and job characteristics and their relationship to
quality of work life, among staff nurses in medical/surgical units in two tertiary care hospitals in Saudi Arabia. .
Virginia: George Maison U.

6. Cheung, F. Y. L; Tang, C. S. K. (2009). Quality of work life as a mediator between emotional labor and work
family interference. Journal of Business and Psychology .

7. Cummings, T., & Worley, C. (2005). Organization Development and Change, 8th edn. Cincinnati: (OH: South-
Western College Publishing).

8. Diogo, j.H; Evandro, E.B; Roberto, B; Luis, F. (2014). Quality of Working Life and Productivity: An Overview
of the Conceptual Framework. Journal of the International Journal of Managerial Studies and Research
(IIMSR), volume 2 .

9. Nazir, U., Qureshi, T., & Shafaat, T. (2011). Office harassment: A negative influence on quality of work life. .
African Journal of Business Management 5(25) , 10276 - 10285.

10. Parker, C., Baltes, B., Young, S., Huff, J., & al, e. (2003). Relationships Between Psychological Climate

Perceptions and Work Outcomes: A Meta-Analytic Review. Journal of Organizational Behavior .

Journal of Economic Growth and Entrepreneurship Vol. 4, No. 8, 16-23 (2021) 23



Journal of Economic Growth and Entrepreneurship JEGE
Spatial and entrepreneurial development studies laboratory

Year : 2021 Vol.4 No.8 pp:24-31

Translating Economic Texts Between Reality and Aspirations

BENBRINIS Yasmina !, OUADDANE Yacine 2, OUADDANE Bachir 3

! Laboratory Didactics of Translation and Multilingualism, University of Oran 1, (Algeria),
btranslationoffice@yahoo.com

2 | aboratory Didactics of Translation and Multilingualism,University of Oran 1, (Algeria) ouaddane.yacine@edu.univ-
oranl.dz

SUniversity of Ouargla, (Algeria), bachirouddane@gmail.com

ARTICLE INFO ABSTRACT

Article history: This paper aims at highlighting the existing relation between economic texts and
Received:13/10/2021 translation, along with the extent to which this last affects countries operations, financial
Accepted:05/11/2021 and economic systems. This study showed the necessity of specialization in the economic
Online:12/11/2021 field as a pillar and lifeblood of peoples and their renaissance. It concluded that

translation enriches language with recent economic terms, keeping it up with the other

Egz)lvnvc?r:ﬁ(s:-TextS nations’ languages at both, lingual and intellectual level. Translation is indispensable in
- the communication processes when concluding major commercial contract and deals.

Translation

Financial and

Economic Systems
Economic Field
Communicative Process
JEL Code:B41

1. Introduction

Nowadays, no one denies the significant role played by translators in different fields from the transfer of valuable
documents and studies to the establishment of a process of cognitive and technological advancement in their countries.
Remarkably, these translators are not ordinary readers, often charged with translating texts and documents by external
decision, at the request of certain institutions. They have to do their job whether they like it or not for having them paid
for such a service. This means that a professional translator is required to translate complex texts in nuclear physics, space
medicine, international law and other sciences and disciplines. Clearly, such texts are not easy, but complex, and may
create considerable difficulties and lead to potential translation failures.

The translator shall definitely deal more successfully with these texts if he is simultaneously competent in the relevant
field. The idea of giving all technical translations to "technicians" or "specialists" as engineers and scientists seems to be
very interesting, and there is often an attempt to apply this method in some countries. However, unexpected difficulties
have arisen, as it is not only that it is sometimes difficult to find a physicist, chemist or qualified biologist. The mother
and foreign languages are well-verted and capable of translation, but it also shows that this ideal well-placed subject-
matter and terminology sometimes makes serious inaccuracies in translations that are not rendered by professionals, even
in a comprehensively peculiar field.

In other words, the low level of language knowledge of the translator "the scholar” is a translation defect, which
damages its language content, and may cause scientific errors resulting from an unsound linguistic perception of the
meanings, semantics, rules of composition and methods of structuration. The Arabs are required to translate the most
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significant terminology and concepts produced by the Western world in the economic field. Any complacency in this
matter is a judgment of language as a vulnerable one. Indeed, the interest in translating economic texts from foreign
languages into Arabic is an inevitable national necessity. Such translation shall definitely contribute to the development
of the Arabic linguistic dictionary.

The interest in economic translation is an attempt to develop the so-called "scientific Arabic language" and to put it
before other foreign languages, in response to those who say that Arabic is not a scientific language but only a poetry
language. Itis generally agreed there are gaps in our language, but they do not impede its growth, which can be overcome
by continuous and qualitative coordination. The Arabic language, like other developed languages, is capable of keeping
up with the era because it possesses its own means of delivering knowledge. Interest in economic translation contributes
to the support and effective use of Arabic in economic and commercial life. The Arab countries are required to impose
their language on the world market, especially after they have been admitted to the World Trade Organization. The
interest in economic translation contributes to the dissemination of awareness and economic culture in society. Needless
to say, the economy changes the important foundations of any society, can we, through its understanding, address the
problems of poverty, unemployment, inflation, depression, scarcity and other problems that particularly prey to the Third
World. Interest in the economy contributes to language enrichment, and the economy, in turn, contributes to language
diffusion and increases turnout towards it. The expansion of the economy to a nation may lead to its language being
imposed in new environments and becoming a driving force. It is never original if we say that it is impossible to achieve
economic development without linguistic development, and that it is either impossible to control commercial markets
without imposing its language. Economy has always had a great influence on language, even in cultural practices and
lingual changes. The language either has its influence on economy being the toll for knowledge generation, development
and dissemination.

2. Economic Discourse
2.1. Definition of the Economy:

Before addressing the definition and nature of this discourse, it seems necessary to bring the concept of "economy"
closer to the reader's mind, especially as the search for this discipline has witnessed a noticeable development in the last
decades in many aspects. European dictionaries suggest that the term "economy" has been used since a very long period
of the past. It is derived from the ancient Greek word Oiknonros, which means housekeeping, which is, organizing and
distributing tasks to its members so that order and tranquility prevail. The term economics, used by Aristotle, referred in
the ancient Greek era to the following meanings:

Rules of the domestic economy, i.e. laws for the management of the home and family.

The way in which the head of the family manages the financial safety of his home in order to make the best use of his
limited income, he had to ensure that there was adequate food, clothing, housing and that every member of the family
had his or her duties. The meaning of "economy" gradually moved from "running the house" to "managing the state, city",
and solving the problems of social justice and national welfare. The language is no longer intended to manage the affairs
of the home and its budgets, but to manage the affairs of members of society and to secure their daily lives, since the
State is a large house and all citizens are members of a single family.

Economics is defined as science that examines phenomena of production, distribution, and consumption methods, i.e.
it examines how individuals and societies employ their economic resources to produce a diverse range of goods and
distribute them among individuals for consumption. It is a field of trade, savings, money, communication and benefit-
sharing, through which trade flourishes and financial mobility evolves. It is also defined as a type of study that seeks
ways to pool wealth, whether physical or intangible (different services). It is also known as a science that is interested in
studying the satisfaction of the many and varied human needs (food, dress, lodging, transport, education, health) since
man appeared on earth, and found resources that can be converted into forms that satisfy his needs, such as wood, minerals,
and water.

In short, economics cares about many different areas. It addresses economic phenomena or problems that relate to
one or another aspect of dynamic relationships between individuals and the environment at a given place and time, such
as: wealth, value, money, prices, taxes, banks, unemployment, inflation, poverty, richness, consumption,
distribution...and it also studies the different economic fluctuations to achieve stability and social well-being.

Four key elements make it possible for the country to produce goods and services. These elements are:
Natural resources: They include land and raw resources, such as minerals, water and sunlight.

Capital: It includes factories, tools, products and equipment.
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Workforce: It means all people who work or are looking for work, and their educational levels and practical
experience.

Technology: Refers to research in the field of business and inventors.

Remarkably, attention to the economy doubled in the wake of World War Il. This interest was not a coincidence; it
is the result of changes in the international arena that brought underdevelopment and economic development to the fore
as one of the most important problems of the modern world. Continuous communication between peoples during the war
has increased awareness of differences in living standards.

The political independence of many of the old colonial countries, exhausted by the old colonial powers (England and
France), helped to begin to pay attention to economic independence in support of political independence. At the same
time, the interest in the reconstruction of Europe and Japan has been an indication of a general interest in development
issues. Recent technological advances in transportation and communications have helped to link more parts of the globe
with knowledge of living standards conditions in different countries and regions, helping to launch a revolution of
aspirations and try to imitate lifestyles in rich countries. Thus, economic development issues have emerged and
development theories have begun to crystallize as a new core branch of economic theory.

In fact, economics is a form and type of:

First, there is the so-called macroeconomics: It looks at the whole economic system, rather than the individual sectors
it has. For example, it examines and analyzes GNP.

Microeconomics: Focuses on a single sector of the economy, a group of consumers, a particular company, or a
commodity.

Within these two sections, there are many disciplines such as accounting, money, public banks and finance, marketing,
stock exchange and institutions, shipping, insurance and customs protection. Each of these disciplines has its own laws,
language, methods and audience.

2.2. Definition of Economic Discourse

Economic discourse is one of the most important types of specialized discourses given the value of the economy in
this era of globalization and the transformation of the globe into a "cosmic village”. It is a manifestation of cultural
awareness in dealing with local and international developments, a way that is not very different from money in
significance, value and function because it resolves many commercial, economic and banking problems.

This discourse seeks to meet a set of objectives:
Communication: Communicating economic information and links individuals with common objectives.

In a particular context, the sender does not produce his or her own discourse without context. The manager in an
economic organization, for example, writes his annual report on General budget, loss and profit accounting and their
future vision of working within the organization." They adopt the language as an article for their discourse. They do never
aim at putting it in the shelves and even offers it in a special contact position with a specific purpose of conducting an
evaluation of the organization's activity.

It is clear, therefore, that economic discourse consists of several elements, the most important of which are:

The Addresser: Is the first party in each communication process, and in economic discourse is the economic editor or
specialist in the economy or the economic translator in case of translation, and is responsible for choosing the form,
content and delivery of the discourse.

The Addressee: It is the one who receives the message, reads and interacts with it, it can be a reader specialized in
economics, or a translator who tries to understand it and knows the intention of the sender for the purpose of transferring
it into another language, so he needs special skills to get qualified to receive the message. The ability to read objectively
is the most important thing, in addition to knowledge of the common topic.

The Message: The economic discourse includes a message that the sender wants to deliver to the addressee, who has
to understand its form and content so that he can understand it and give it a proper interpretation, and then transfer it to
the target language and "the message is a subject in a special form". The economic message, like other specialized
messages, is also characterized by its specialized topic, which is also placed in a distinctive linguistic template.

It should not be awkward, therefore, that this discourse should be classified among the pragmatic discourses, that is,
those that aim at communicating economic information in order to exploit it in a particular case, in which the esthetic
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form is not prevalent, it is a discourse aiming at a beneficial intention. Its objective is to transfer information in various
economic, commercial and financial fields.

Economic Discourse fields:

Economic discourse is concerned with many areas, such as:
— Banking, Finance and Commercial Topics.
— Problems of banks and analysis of their movements, growth and relations with other institutions.
—  Study of hotels issues, tourism, health, education and culture, transport of all kinds and insurance.
—  Studying the problems of privatization and their implications for other social and political fields.
—  Stock markets and commodity trade such as oil, gas grain.
— To study economic crises and to reveal their causes and consequences.
— Interest in countries' budgets and tax policies.
—  Property issues and construction projects.
—  All about foodstuffs, clothing, cosmetics, medicines, games, electronics, home and music devices, etc.

This era produces millions of diverse economic documents in various fields of commerce, finance, accounting,
marketing, and others every day. It is no surprise that scholars distinguish between economic receptors who understand
the discourses that are produced in their field of specialization and the public with limited competence who need to
explain in order to understand the different economic texts.

This means that economic discourses are at or below levels. They are usually classified in three boxes according to
the targets to which they are directed:

— Specialized Discourse: is directed toward the competent, in-depth knowledge of the field in which the text
belongs.

— Semi-specialized Discourse: This type of discourse is often educational, aimed at giving its readers more
knowledge and information, (or simplify knowledge) targeting the audience.

— Vulgarized Discourse — broad generalization, i.e. towards people who never know about the field of
knowledge. This type of discourse aims to spread science and make it accessible to all by explaining and

simplifying.

It is therefore necessary to distinguish between an economic text published in a daily newspaper directed at a large
audience and the banking, commercial or marketing reports published by financial institutions, and a simple commercial
subject whose purpose is to explain economic principles and rules, and the data and records published by central
banks...the editors of these documents (reports and data). They are not forced to simplify it because they use a special
academic style and are directed to a specific audience (TARGET)...they tend to be accurate and objective in their studies
and do not allow themselves to be biased to one side.

In general, whenever the reader of economic discourse is specialized, he can understand its content despite the
difficulty of language and terminology because his knowledge allows him to understand the information and ideas
contained therein. By contrast, the less knowledgeable the reader is, the more often the information is new, and the more
ambiguous it is, and the more complex concepts and issues need to be simplified.

In view of these data, the translator is required to translate different forms of documents in the fields of banks,
companies, commercial and investment institutions, internal and external trade, maritime transport, stock exchange,
insurance, customs protection, tax, banking, letters and commercial contracts. He continuously conveys a range of terms
bearing new concepts that can be built upon in the process of financial, commercial, economic and human development
that is enriching the Arabic Dictionary and thereby enabling it to accommodate the development that is taking place in
other languages.

In fact, economic translation is an important channel of communication in cases where economic institutions and
systems deal with foreign institutions and regimes under the modern economic openness. "The modern economic
institution is directed to both domestic and foreign consumers, which require a resort to "translating its achievements",
the translator then is called upon and obliged to translate all the documents, explanations and special graphics that this

Journal of Economic Growth and Entrepreneurship Vol. 4, No. 8, 24-31 (2021) 27



Translating Economic Texts Between Reality and Aspirations

specialized product calls for consumption or for performing a service (productive goods). This is so that the customer
feels that he consumes in his familiar language that he has in origins.

The European Union has created an administration headed by Gerard Bokanvski, which supervises the translation of
thousands of pages at each session of the Union held in Strasbourg, France. There is no doubt that the Arab world needs
translations in this field in the light of international economic dealings, especially with the European Union, and its
possible participation in the Mediterranean Union that France intends to establish. Some researchers are wondering about
the economic competitiveness of Algeria, whose among main fundamentals is translation. The question arises because of
the scarcity of accredited translators who translate economic contracts, despite the legislation governing the profession
of official translator and interpreter issued in March 1995, order No. 95/13 issued in the Official Journal No. 17/95.

It is noteworthy that Jean Delisle a wealthy and integrated specialized scheme to methodologically teach of economic
translation. He raised a set of ideas pertinent to this training, through training students to grasp a range of basic concepts
of economy, economic terms, phrases and pronouns. It is also worth noting that universities in Canada are exerting great
efforts to provide specialists in the field that combine academic composition with experience in dealing with economic
texts.

In order for the translators to accomplish their work accurately and objectively, they would prefer to have the
following conditions:

— Awareness of the fundamentals of economics, economic terms concepts accurately, and be able to read
economic figures and recognize their meanings.

— The ability to engage with specialists in complex economic affairs with a rigorous specialization that needs
to be understood and informed in all its aspects.

— Possessing a good knowledge in political affairs because of the close link between politics and economics.
— The ability to clearly and easily exploit and communicate information, data and statistics to the public.

— The ability to build good relationships with officials, decision makers, specialists, researchers, and economic
analysts.

The most important condition remains the extent to which a translator can invest documentary research in order to
acquire the substantive knowledge that they lack.

3. Economic Language

To The linguistic dimension is an essential component of economic discourse. It is a web of ideas, information, and
economic content, directed at a recipient, to use it in order to meet a particular planned objective.

Itis inevitable that economic discourse comes in forms and types, such as: Financial discourse, commercial discourse,
customs discourse, and banking discourse. In other words, economic discourse is divided into types by function and
purpose. This means that each type has its own language, but its own style either. It supports different languages
depending on the nature of the commodity, the place, the seller, and the buyer.

The economist writes and speaks the language of statisticians, businessmen and banks and analyzes the language of
trade and statistics.

Economic language(s) have certain common features , including:

— It tends to be accurate, seeking to analyze and describe economic realities and develop them in a news
language for the purpose of information and economic theories.

— Itinvests the language of mathematics and figures by using statistical data to provide a comprehensive digital
picture of a particular economic phenomenon, by analyzing it and formulating its hypotheses in
mathematical terms. It is important to point out that the use of statistical data is intended to collect, describe,
analyze, and draw logical conclusions. These data often depend on a way that can capture, graph, and place
facts about different economic phenomena in numerical and standard images.

Statistics have become very important in contemporary life, for they represent an important aspect of the information
received on a daily basis, such as stock market indices and government achievement in a particular field (housing,
education, health...) and changes in the prices of commissions and commaodity. It is a tool used to summarize and
accurately express ideas.

Journal of Economic Growth and Entrepreneurship Vol. 4, No. 8, 24-31 (2021) 28



BENBRNIS Yasmina , OUADDANE Yacine , OUADDANE Bachir

Economic language invests the language of symbols and mathematics ... It does not only summarize digital data in
order to convert them from just a quantity of numbers to another image that can be understood once reflected, but also
invests the different curves, symbols and laws. This also means that it is the language of symbols, signals and brevity, a
language adopted by calculators and money-draw machines, subject to special operation (Coding), where economic
interests such as buying, selling and drawing are served, as the language of Businessing that controls the world market
economy, and based upon stock exchange halls and money traders.

It borrows expressions, structures, and footnotes from other fields and disciplines, that it derives much from its images
from various sciences and knowledge. It is a technical language that accepts metaphors, and which is flexible in keeping
up with the movement and derives its "increase” from other fields of knowledge. A quick look at the specialized
newspapers shows how much this language can be portrayed (we will illustrate examples from the interference between
Arabic and French).

Marché en pleine euphorie  (4ik 7 sl 3 Gl )
sl il Gl ey Le marché joue au yo-yo
Le dollar se redresse, se reléve, dégringole st & Gagh g Y all )

Sle pald g5t e 4K hmt G e ed dlaBY) A8 all (Personnification) gesdds (A Lala | s (ga58 < jlall oda Jie
(gbai@y) el

Such expressions play a key role in personification the economic movements, it adds a special kind of flavor to
economic discourse:

Le marché spécule sur un mariage d’amour.
Le facture mariée est de plus en plus belle.

Itis very clear that economists are very interested by using metaphors to concretize their ideas and make it very simple
to recipients. Some time they borrow metaphors from wars arts :

—  Percée sur le front du chémage.
—  Camper sur ses positions.
— Retrait prudent des investisseurs.
—  Colmater les bréches.
They use also medical terms in the economic context by saying for example:
Jalall Als e Ahuse  —
R YOR (R [
Or, use weather terminology, as in the following examples:
O Al Caal o lady ) —
el paRliadl
oAl e Al daalall
Also they use Mechanical terms as follows:
—  Mécanisme grippé.
— Tour de manivelle.
—  Courroie de transmission.
— Remettre les gaz.
Or, sailing context such as:
—  Perdre le nord.
— Maintenir ou changer de cap.

—  Lacher du lest- maintenir a flot.
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— Régime de croisiére.
4. Economic Terminology

The term is a word which scientists agree on, with different approaches and different competencies, to point it to
something specific, to distinguish the concepts of things, and to realize the levels of thought. It is the language of
understanding among scientists, intellectuals, researchers, and scholars, the window from which they view the various
sciences and knowledge.

If discoveries, inventions, and writings are the face of scientific civilization, the scientific terminology is the second
coined face; the term has kept pace with all scientific developments and cultural jumps in the past and present.

In fact, it is the economic term that really distinguishes economic discourse from other texts, as is evidenced by the
fact that many economic terms have acquired some kind of universality, especially in this era of global globalization and
the inevitable convergence of states, governments, institutions and large corporations.

Economic rhetoric includes technical terminology, which makes its reading complex for non-specialists. The
economic editor often even resorts to scientific vulgarization when it comes to a large number of readers such as writing
in newspapers and magazines, yet economic discourse selectively derives a lot of words from the general language, to
gain the nature of the term, using the fact that economy is relevant to the public life of individuals and of society. At
length, no bother to point out that language is of paramount importance in economics, trade, and financial relations. It is
an essential tool for human communication without which there is no understanding or communication.

5. Conclusion

The relation between language and economics continues to evolve to the point that it has become its central focus
(language). The economic expansion of any nation is leading to the expansion of its language and empowerment in terms
that have not been witnessed before. In an era driven by information technology and its surrounding net, the relation
between language and economics has become fundamental and of more strength, and language has become an economic
powerhouse, which pushes to say: “the power to promote your language empowers you promote your products in this
knowledge economy era”. Economic transactions and trade relations at the level of individuals, groups and countries have
led to the emergence of many terms that contribute to increasing linguistic wealth (e.g. e-commerce, free market, national
income, capital, trade balance, surplus, profit, knowledge economy).
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I-INTRODUCTION

L’interrogation que pose le titre choisi pour cet article trouve ses motivations dans les pratiques de certains
établissements financiers publics(les banques notamment), et les relations qu’elles entretiennent avec les secteurs
économiques publics.

Notre expérience dans le secteur industriel public nous a permis d’accumuler un certain nombre d’observations
empiriques en relation avec des événements vécus avec certains établissements bancaires publics.

Ces observations nous ont amenées a considérer le marketing bancaire a travers le rdle, qui est le sien, dans la gestion
de I’activité bancarisation, sachant que cette activité constitue un préalable important a I’inclusion financiére, qui nous
interpelle dans le cadre de ce travail.

La bancarisation, entendue comme un processus engagé par les banques en vue d’élargir leurs clientéles et leurs

ressources financiéres, consiste simplement a ouvrir des comptes bancaires.
Elle cible une demande potentielle représentée par les ménages, les entreprises, et les particuliers. A ce titre, la
bancarisation est a I’origine de la constitution d’un marché financier, lieu de rencontre d’une offre et d’'une demande.Du
co6té de la demande, se trouve une clientéle qui cherche a se financer, mais qui doit d’abord s’inscrire dans une logique
bancaire c'est-a-dire avoir au minimum une domiciliation au niveau d’une banque ; soit un compte bancaire. C’est le
cas des particuliers, et des ménages.

Du coté de l'offre, les banques, dans une dynamique d’inclusion financiére, proposent de nombreux produits pour
satisfaire cette demande, moyennant des commissions ou une rémunération sous forme de taux d’intérét sur les préts
accordés. L’interaction entre cette offre et cette demande, constitue le fondement de notre problématique qui consiste
a répondre a la question suivante :

Est-ce que les pratiques managériales des banques publiques sont favorables a une inclusion financiére ? Ne portent-
elles pas plus d’éléments d’exclusion que d’inclusion ?

Pour pouvoir cerner les éléments de réponse a cette problématique, nous nous adossons sur la théorie des couts de
transaction et la théorie bancaire. La premiére, dans un effort intellectuel d’adaptation, sera mobilisée par rapport & une
approche de la gouvernance par le marché. La seconde théorie est mobilisée pour apprécier 1’effort engagé dans une
perspective d’intermédiation financiére, sensible au regroupement des entités financiéres autour d’une seule activité.
Les deux théories, fondues dans le corps de I’article, concourent a répondre relativement, de 1’implication ou non du
systeme bancaire et financier algérien dans une dynamique d’inclusion bancaire et financiére.

Pour le besoin de ce travail nous avons opté pour une démarche méthodologique qualitative et une restitution
d’expérience avec une narration des faits constatés. Cette démarche, constitue une approche d’analyse qui nous améne
a la formalisation des hypothéses suivantes :

1.Les banques, comme entreprise autonome publique, n’ont pas été commercante dans leur rapport au marché. Cette
attitude, a influé leur style de management sous son aspect marketing bancaire.

2. La tache de bancarisation telle qu’assurée par la banque publique, comme préalable & une inclusion financiére est
orientée plutot vers le contrdle et la gestion de la création monétaire.

Pour se faire, nous développons dans cet article les points suivants :

Esquisse sur I'évolution du systéme bancaire national

La banque publique au centre du systéme financier algérien.

L’effet du management de la fonction marketing sur la dynamique de la bancarisation.

La gouvernance de la fonction marketing et la dynamique de la bancarisation comme préalable a I’inclusion
financiére

VYV VY

I1- Une Esquisse sur le systéme bancaire national

L’apercu sur le systéme bancaire national passe nécessairement par une analyse de ce systéme. Cette analyse,
rétrospective, ne peut se faire indépendamment du systeme financier national, et ce en raison de toutes les
transformations qui 1’ont touchés. L’analyse de ce systéme, dans sa globalité, ne peut s’effectuer que par rapport a une
approche macro-économique de notre problématique, ce qui ne constitue pas notre objectif.
Par contre, une analyse du systéme financier national, par rapport a 1’évolution des regles et des pratiques qui ont
caractérisé le style de management de I’institution bancaire comme composante de ce systéme et comme entreprise,
s’avére nécessaire pour comprendre les contraintes de la bancarisation. Dans ce sens, un rappel de la loi portant
autonomie des entreprises (loi , 1988) ainsi que celle sur la monnaie et le crédit(loi, 1990), nous renseigne sur les
transformations majeures du style de management et du mode de gouvernance des institutions bancaires et leurs effets
sur la fonction marketing.
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11-1 La loi sur la monnaie et le crédit, pour un nouveau role de la banque d’Algérie :

La banque, comme entreprise a longtemps subi les injonctions directes de 1’Etat, et de toutes autres institutions ou
organismes étatique. A la veille de la promulgation de la loi sur la monnaie et le crédit, les rapports entretenus par les
banques, avec la banque d’Algérie étaient de nature plutét administrative. Ce constat a fait réagir le ministre des
finances pour réorienter les missions de cette institution (banque d’Algérie) considérée comme producteur de normes
bancaires et chargée de la supervision du fonctionnement du marché bancaire. Il affirme que 1'une des missions
prioritaires de cette institution est de mettre en place « un dispositif réglementaire de la gestion des banques conformes
aux standards internationaux »(Ministre des finances, 19/02/2019), ce dispositif doit porter une dynamique dans le
fonctionnement de ces institutions publiques par la redéfinition de leurs actions. D’ailleurs, les actions les lus fréquentes
observées chez les banques publiques peuvent étre résumées en deux opérations;

-Les banques publiques assurent le contrdle des changes. Elles le font par un examen des contrats passés avec les
fournisseurs étrangers.

-Les banques publiques contrdlent le respect des séparations entre le financement des investissements qui relévent du
trésor public et celui de I’exploitation qui reléve de 1’entreprise publique et de la banque publique.

Ainsi, la banque publique s’est éloignée de ses missions bancaires pour retrouver d’autres missions en relation avec la
nature publique de son capital (étatique). La banque publique s’est trouvée contrainte de financer un secteur public
productif en mal de performance et d’honorer tous ses engagements financiers. On en recense a ce niveau, aussi bien
les acquisitions sur le marché national ou international d’inputs et de piéces de rechange utiles au systéme productif
public, que les salaires aux personnels. C’est ainsi que la banque publique cache I’inefficacité du secteur productif
national puisqu’elle couvre toutes ses charges et ses dépenses. La couverture des transactions effectuées par ces agents
publics dans le cadre d’assistance technique(MOULAI, A, 1979) ou de grandes opérations de renouvellement du capital
fixe, étaient aussi concernées par ’assistance de la banque publique.

11-2 La banque publique, une entreprise autonome !

Le passage a I’autonomie des entreprises publiques comme politique économique visant a libérer ces agents
économiques des contraintes de décision de gestion, a été un facteur déterminant attestant de la volonté de revoir le
systeme financier national. La loi sur la monnaie et le crédit est ainsi promulguée. Cette loi, considérée comme loi
économique fondamentale(1989, p. BOUYACOUB.A) vise essentiellement, dans sa premiére version a mettre en
place les conditions techniques et organisationnelles d’un nouveau mode de gouvernance des banques et d’un nouveau
role de la finance bancaire. En effet, la finance bancaire traditionnelle, c'est-a-dire centrée sur la collecte des dépots et
I'octroi de crédits, tend a décliner, alors que I'intermédiation de marché, qui s'articule sur la mise en commun de I'épargne
et une gestion active et diversifiée de portefeuille, se développe fortement.

I11.La banque publique, au centre du systeme financier national

Partant du postulat que les banques constituent un élément important de tout systéme financier, elles doivent
donc répondre aux besoins de financement de toutes les parties prenantes dans des conditions de délai et de montant
favorables et attractifs. Cet objectif, inscrit dans 1’esprit des réformes économiques, monétaire et de crédit, a institué
de nouvelles conditions de création monétaire, et de nouvelles régles de gestion des institutions bancaires. Ainsi, les
banques publiques ont recouvré la capacité de la décision en matiére d’engagements de crédits(BABA-AHMED,p7,
2007), et la faculté de récuser un client, sachant qu’il peut lui-méme changer de banque, puisque des banques privées
nationales ou étrangéres sont aussi présentes sur le marché financier national.

Les banques publiques, mises dans des situations de concurrence par rapport aux autres banques, se sont engagées dans
une dynamique de bancarisation pour drainer des ressources financiéres disponibles auprés des ménages. L’objectif
étant de mobiliser ces ressources en vue de les mettre a disposition d’agents économiques (entreprises, particuliers,
établissements financiers...Etc.), en position de choix multiple de banques survenu a la suite d’une modification du
systéme bancaire national.

111-1 La constitution du systéme bancaire national

La libéralisation du systéme bancaire national a intervenu réellement & la suite de la mise en vigueur de la loi sur la
monnaie et le crédit. Cette libéralisation, a contribué grandement a la constitution d’un fort potentiel d’amélioration de
I’intermédiation bancaire.

Le systeme bancaire compta, a fin 2006, vingt-quatre (24) banques et établissements financiers agréés qui ont tous leur
siége social & Alger(Rachid SEKKAK, 2019) qui se présente comme suit:

a.Six (6) banques publiques, BNA, BEA, BADR, BDL, CPA etCNEP;Les banques publiques collectent 87% des dépbts
et octroient 89% des crédits.

b.Une (1) mutuelle d'assurance agréée pour les opérations de banque ;

c.quatorze (14) banques privées, dont une a capitaux mixtes ; 10 filiales et 3 succursales de banques internationales et
une banque a capitaux mixtes. Aucune banque privée a capitaux algériens n'active sur le marché local depuis plus de 10
ans

d. cing (5) établissements financiers, dont deux publics ;
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e. deux (2) sociétés de leasing ;
f. une (1) banque de développement dont la restructuration est en cours ;
g. une (1) banque privée agréée mais pas encore en activité.
Les indicateurs de I’intermédiation bancaire, de la bancarisation, de la solidité et de la rentabilité du secteur bancaire,
que ¢a soit en termes de comptes bancaires ouverts ou en termes de ressources financiéres collectées ont évolué
globalement de maniere favorable en 2018 par rapport a 2017(BANQUE d'ALGERIE, 2018). Awvec la cessation
d’activité d’un établissement financier spécialisé dans le crédit a la consommation, la structure du systéme bancaire
nationale a vu évolué le nombre de banques et d’établissements financiers a fin 2018 (banque d'Algérie, 2018) comme
suit :

Tableau. 1: Evolution du nombre de banques a fin 2018

2014 [2015 [2016 2017 [2018
A) Banques 20 20 20 20 20
Banques publiques 06 06 06 06 06
Banques privées 14 14 14 14 14
B) Etablissements Financiers 09 09 09 09 09
Etablissements financiers pub 06 06 06 06 06
Etablissements financiers priv 03 03 03 03 03
C) Total 29 29 29 29 29

Source: Banque d’Algérie

Cette structure montre bien que le systeme bancaire national est dominé toujours par les banques publiques.
Cependant, cette évolution constatée dans 1’augmentation des ressources collectées par les banques publiques n’est pas
le fruit d’une inclusion bancaire, et subite. L’augmentation de ces ressources résulte, principalement, d’une décision de
I’Etat. Elle consiste en une injection de fonds dans les circuits bancaires par le trésor public dans le cadre du financement
dit non conventionnel. En termes de chiffres (Ministre des finances, 2019) les banques publiques qui contrélent 87%
des dépots et octroient 89% des crédits sont restées dans la méme proportion en nombre ou en flux financiers avec une
répartition en faveur du secteur prive qui a bénéficié de 55% du total des crédits accordés estimé a 8878 Mds dont 74%
sont financés par les banques publiques.
Les entreprises publiques n’ont eu droit qu’a 45% des crédits accordés en totalité par les banques publiques. Ce faible
taux, dont bénéficient les entreprises publiques, met en exergue la problématique du mode de leur gouvernance et la
prudence qu’affiche le secteur bancaire a 1’égard des demandes de crédit des entreprises publiques. Le probléme du
style de management et de la gouvernance de la banque publique est ainsi mis en relief sous un autre angle.
111-2 Le style de management et gouvernance de la banque publique
Comme constituante du systeme financier national, le style de management et le mode de gouvernance des banques
publiques sont une conséquence logique de la spécificité de leurs missions et de la particularité de leur propriétaire.
Cette particularité s’exprime a travers la nature de 1’actionnaire unique qu’est I’Etat et de sa mission de régulateur
unique du marché financier et bancaire.
La nature de I’actionnariat des banques publiques fait que leur portefeuille client est constitué dans sa majorité que
d’entreprises publiques. Cette structure du portefeuille n’est pas sans danger sur ces banques du fait du risque de
solvabilité des entreprises qui la composent (BABA-AHMED,p7, 2007).
La solvabilité de ces clients, pose le probléme de la capacité des banques a faire face, a un moment donné aux demandes
de paiement de leurs créanciers. Cette capacité, symbolisée par le volume de la liquidité disponible, a un réle important
dans le systeme financier et bancaire, car elle détermine le niveau de confiance qui lui est accordé par les détenteurs
des ressources disponibles sur le marché. A ce titre il faut souligner que les niveaux d’intermédiation bancaire, méme
si elles ont connu des progres avant les chocs sanitaires de Mars 2020 sont demeurés faibles, puisque le crédit total a
atteint 43%du PIB en 2019. Le systeme bancaire s’est trouvé ainsi incapable de mobiliser I’ensemble des ressources
disponibles sur le marché dont 43% de la masse monétaire circulent sous formes d’espéeces, donc elle échappe au circuit
bancaire. Cette masse monétaire en circulation exprime le niveau de confiance du public dans le secteur bancaire public
ou privé, chacun pour des raisons qui lui sont propres.
Les problémes de solvabilité qu’a connue certaines banques privées en 2003 ont nourris un sentiment de méfiance par
rapport & ces banques qui ont conduit des entreprises, des particuliers et des ménages a la faillite. Quant aux banques
publiques, les raisons sont d’une autre nature, elles concernent souvent le souci d’une asymétrie informationnelle se
rapportant a la tracabilité des fonds et la sincérité des comptes des entreprises privées. Les rapports des entreprises
privées a institution fiscales expliquent également cette situation, caractérisée par un opportunisme ex-ante pour
certains et ex-post pour d’autre.
111-3 L’accroissement de la bancarisation, un élément de concurrence bancaire :
Les banques publiques, mises dans des situations de concurrence avec les banques privées, ont acquis la faculté de
pouvoir s’engager dans une dynamique de bancarisation. Cette dynamique, portée par le nouveau statut d’entreprise
autonome des banques publiques fait de I’inclusion bancaire un objectif stratégique a considérer et a réaliser.
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La réalisation de cet objectif est conditionnée par le style de management et le mode de gouvernance des banques
publiques, car I’inefficacité a ce niveau 1a explique en grande partie leur inertie vis-a-vis du marché particulier qu’elles
veulent conquérir et controler. Les banques publiques continuent a attendre les clients pour les "bancariser”, et les
insérer dans le circuit bancaire‘en opposition totale aux principes du marketing bancaire. On a observé que la mise a
disposition d’un compte bancaire?, est d’une complexité administrative tel qu’il dissuade le client (particuliers, ménages
ou entreprises) pour reconsidérer sa demande , alors que la détention d’un compte bancaire permet I’accés au systeme
financier formel et ouvre les voies aux produits financiers. L’importance de cet acte est confirmée par la banque
d’Algérie(BANQUE d'ALGERIE, p. 2012) qui fait du droit de possession d’un compte bancaire, un droit pour tout
citoyen.
111-4 De I’inclusion bancaire a I’inclusion financiére
Ainsi approchée, 1’inclusion bancaire, le préalable a 1’inclusion financiére, reste a organiser et a promouvoir. Elle ne
peut I’étre  que dans le cadre d’un mode de gouvernance(Premier Ministre, 2021) autre que celui qui caractérise
aujourd’hui les banques publiques ou la fonction marketing, toujours centralisée avec peu d’effets ressentis par le
public , inexistante au niveau des agences bancaires. Cet état est confirmé par un taux de bancarisation jugé tres faible
par rapport aux pays voisins, avec un guichet pour 26309 habitants et un guichet pour 7700 actifs -mais hors réseau
postal-(BANQUE D'ALGERIE, 2021).
L’organisation et la promotion de I’inclusion bancaire et financiére ne se réalisera que par I’efficacité du mode de
gouvernance de la banque publique et sa capacité a développer une relation commerciale efficace basée sur la confiance.
L’attitude de la population, entendue dans le sens clients (ménages) envers le systéme bancaire est conditionnée par un
certain niveau de confiance envers cette institution. C’est ce niveau de confiance qui, en fin de compte détermine
I’engagement du public dans toutes politiques d’inclusion financiére menée par le systéme bancaire nationale.
Comment construire cette confiance au-dela des contrats et conventions classiques, qui facilitent I’inclusion bancaire et
financiere ? (Friedman D , 2000), cette question demeure toujours problématique et d’actualité, tenant compte des
rapports que la société nourrit envers les produits bancaires.
L’ouverture des institutions bancaires notamment et la transformation de leur mode de gouvernance ont relativement
modifié les pratiques financiéres, particuliérement celles concernant les taches de I’inclusion financiére et bancaire.
L’inclusion financiére par le biais d’une bancarisation développée, demeure 1’axe de modernisation et de
développement du systéme bancaire national qui, désormais, reléve dans sa dimension gouvernance, des prérogatives
des banques comme entreprises particuliéres certes, mais autonomes. A cet égard, la fonction marketing bancaire est
fortement sollicitée.

IV- L’effet du management de la fonction marketing sur la dynamique de la bancarisation
1V-1 Pourquoi la fonction marketing ?

Pour pouvoir répondre a cette question une définition de la fonction marketing et celle de 1’action du marketing
bancaire sont impératives. La fonction marketing n’est opérante que dans le cas d’une séparation claire des activités
commerciales des activités de développement. La fonction marketing s’inscrit dans le cadre des activités commerciales
d’une banque.

Le marketing est définit comme étant'un état d’esprit et des techniques permettant a une entreprise de conquérir des
marchés voire de les créer, de les conserver et de les développer (Chirouze Y , 2007). Une autre définition consiste a
dire que le marketing est : « I’Analyse, I’organisation, le planning et le contrdle des activités, des stratégies et des
ressources d’une entreprise qui ont une influence directe sur le consommateur en vue de satisfaire les désirs et les
besoins de groupes de clients sélectionnés de fagon rentable »(Philip Kotler, 1985 p8).

Alors, par marketing bancaire (De Coussergues. S, Boudeaux.G., Péran Th, 2017) il faut entendre, I’ensemble des
actions entreprises par les banques pour promouvoir leur offre (le service) et ’adapter a la demande de la clientéle, a
cet égard, la démarche des banques est identique a celle de toute entreprise. La satisfaction des besoins de la clientéle
devient donc la principale source de création et de promotion des produits bancaires et de services financiers. Certains
auteurs (BADOC, 1976) considérent que le marketing bancaire s’apparente a la conception suivie par la mise en ceuvre
et la réalisation de tous les moyens et ressources qui permettent & une banque de fixer et d’atteindre ses objectifs. Ces
objectifs se rapportent le plus souvent au niveau de controle et d’inclusion des ressources financiéres évoluant en marge
du circuit bancaire, avec une mise a disposition d’un service répondant aux besoins de sa clientéle.

La satisfaction de ces besoins doit servir de base a un changement d’état d’esprit dans nos banques publiques, et
aupres de leur clientéle. Cet objectif, abstraction faite des particularités des banques elles mémes, ravive davantage le
besoin de faire appel a un marketing bancaire, qui, d’ailleurs n’existe pas aux remarques des institutions internationales
ayant procédé a une évaluation du systeme bancaire et financier de notre pays. Le secteur bancaire dans son réle de
fournisseurs de liquidités est appelé a répondre a une demande constituée de personnes, d’entreprise et d’institutions
financiéres. Le secteur bancaire, ne peut assurer ce role que dans la mesure ou il arrive a développer une capacité de

1. lYves Chirouze : Le marketing : Etudes et stratégies2e édition ELLIPSES; 2007
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prise en charge supérieure a cette demande et liée a la servuction(Eiglier P, Langeard E, 2000) lui permettant de capter
un maximum de client par un accés durable & un compte en banque. On parle alors de bancarisation ou d’inclusion
bancaire.

1VV-2 La servuction, mesure du marketing bancaire !

La servuction qui n’est que le processus de mise en ceuvre d’un service, représente 1’ interaction entre trois supports ;
le support administratif, le personnel de la banque et les clients. Cette interaction qui continue, a subir des imperfections
est au centre du marketing bancaire des banques publiques. Ces entreprises ne sont que des entreprises de services
produisant et vendant des produits financiers variés (Garsnault.P et Priani.S p35, 1997). La gouvernance des banques
publiques doit étre portée par ces trois supports qui concourent tous a une meilleure prestation centrée sur le marketing
bancaire, dans une logique de rentabilité et de performance.
1V-3 Qu’en est —il réellement au niveau de ces institutions bancaires publiques ?

Les institutions bancaires publiques ont deux fois plus besoin de faire du marketing bancaire, en raison de leur
position doublement orientée vers deux marchés différents, des ressources et celui de I’emploi, et en raison de leur
rapport a I’Etat. Il se trouve que ces raisons font que cet agent économique qu’est la banque fournit trés peu d’efforts
pour assurer I’interaction des supports utiles et nécessaires a une servuction. Pour lever des fonds disponibles sur le
marché des ressources®, les banques publiques ont la garantie de 1’Etat, ce qui les dispense de toute action de marketing
dans ce sens. Le secteur économique public lui est fait obligation de n’acheter que les services des banques publiques.

Quant a "utilisation de ces fonds comme source de financement de I’économie (investissements ou consommation)
les banques publiques, continuent a sous optimiser leurs efforts par rapport aux opportunités qu’offrent ces deux
marchés et par rapport & la marge décisionnelle née de leur nouveau statut d’entreprise autonome. Elles continuent a
afficher une gouvernance inefficace caractérisée par un niveau de numérisation tres faible, un contréle a parfaire et un
personnel en déficit de formation commerciale® associée a une absence totale d’une communication en direction de ses
clients ou des clients potentiels, considérés comme les meilleurs vecteurs d’une inclusion bancaire conduisant a une
inclusion financiére.

Ces caractéristiques, reprises aussi par le pouvoir politique’, ont fait que le mode de gouvernance de la banque
publique a été catalogué parmi les vulnérabilités qui exigent une attention particuliére de la part des pouvoirs
publics(PESF.FMI, 2014). La gouvernance de la banque publique, est ainsi considérée par ces organismes comme risque
propre au pays. L’origine de ce risque étant, une inefficacité dans leur mode de gouvernance, et dans la gouvernance de
la fonction marketing dédiée a son rdle dans I’inclusion financiére d’une maniére particuliere.
1V-4 La démarche marketing des banques publiques :

Pour la banque mondiale(Banque mondiale, 2021) I’inclusion financiére signifie que les entreprises et les
particuliers ont acces a des produits et services financiers utiles et abordables qui répondent a leurs besoins (transactions,
paiements, épargne crédit et assurance), fournis de maniére responsable et durable. Elle est définie également comme
étant le processus qui consiste a garantir I'accés aux produits et services financiers appropriés dont ont besoin toutes les
strates de la société, en particulier les groupes vulnérables tels que les groupes a faible revenu (Abuda et Klunda p96,
2012) .

On peut alors conclure que I’inclusion financiére vise a inclure la population non bancarisée dans le systéme
financier, de sorte qu'elle aura la possibilité d'accéder au systeme financier formel, allant de I'épargne, des paiements et
des transferts au crédit et & l'assurance.

Il y a une relation entre 1’inclusion financiére dont 1’objectif est d’insérer une population non bancarisée dans le
systeme financier et le marketing bancaire dont I’objectif est de présenter a cette population les bienfaits d’une
bancarisation.

En effet une banque, dans ses relations avec le marché, développe des comportements similaires a celles d’une
firme. La démarche marketing des banques est identique a celle de toutes entreprises, elle différe dans 1’objet et dans
la nature des contrats (spécificités des produits bancaires).

La banque a tendance a promouvoir une offre pour I’adapter a une demande de la clientele, dans ce sens elle doit

susciter cette demande et la fidéliser. Cette fidélisation passe par une prise en charge rapide et efficace des attentes de
la clientéle. Lorsqu’une entreprise « répond plus vite aux attentes d’un client, elle a toutes les chances de le fidéliser
pour une longue période et d’en faire un actif ayant de la valeur »(LEHU p185, 2002).
La banque publique ne promeut aucune offre pour fidéliser ses clients (entreprises publiques et particuliers), elle est
par nature dans une logique de gestion administrative, et une action marketing ne s’inscrit pas dans son mode de
gouvernance. Ses clients composés dans leur majorité d’opérateurs économiques publics, sont domiciliés d’autorité a
son niveau.

Les particuliers, le plus souvent des salariés d’entreprises publiques sont également domiciliés au niveau de ces
banques publiques. Cet état de fait (une domiciliation autoritaire), ayant caractérisé la gouvernance de ces
établissements financiers publics, n’a pas mis a I’abri les intéréts de ces banques. En effet, la modification de la structure
des banques nationales, avec l’apparition de banques privées, n’a pas été sans effets sur la stabilité des clients des
entreprises publiques.
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Une migration de ces clients particuliers a été ressentie et enregistrée a la suite de démarches de marketing bancaire
ayant ciblées les entreprises publiques et les particuliers. Une démarche basée sur la communication directe aupres de
tous les clients, quelque soit leur surface financiére. La communication directe et I’information reste le vecteur le mieux
indiqué pour promouvoir une politique de marketing bancaire efficace. C’est I’approche développée par les banques
privées durant les années 1999 a 2001. La banque, pour fidéliser sa clientéle, toute sa clientéle doit I’informer. C’est la
seule forme par laquelle s’exprime le marketing bancaire au niveau de ces banques publiques qui ne sont pas maitresses
de leur offre ni des prix des produits bancaires qu’ils offrent. Elles sont tenues, a ce titre, d’informer sur toute 1’offre
possible et le moyen d’y accéder. C’est un des aspects le plus important du marketing bancaire, dont la politique,
orientée marché, tend a réduire ’asymétrie d’information qui caractérise la relation entre cet établissement financier et
sa clientele.

En réalité la relation entre cet établissement financier public et sa clientele (entreprise, ménages ou particuliers) se
caractérise par une asymétrie d’information. Au lieu que cet établissement financier — bancaire, pourvoie sa clientele en
information claire et vulgarise 1’aspect complexe de ces informations, il contraint cette clientéle a subir des relations
dites commerciales, contraignantes, souvent incompréhensibles, favorisant le pouvoir de négociation des banquiers.

Cette asymétrie informationnelle est au centre du pouvoir du banquier public. Elle est productrice de rente de
situation pour les banquiers, et complique davantage les regles du jeu qui définissent les rapports entre ces institutions
financieres et leurs clients, sachant que les institutions sont « les régles du jeu dans une société » (DOUGLASS p03,
1990)

La forte centralisation des pouvoirs de décisions des banques publiques au niveau de leur direction générale, a rendu

problématique toutes tentatives de vulgarisation des procédures bancaires, au moyen d’actions de marketing bancaire
en vue d’une inclusion bancaire. La seule voie de communication privilégiée pour comprendre les avantages d’une
inclusion bancaire est le « face to face » qui nécessite un déplacement au siége de ces banques.
Toute la stratégie relationnelle de ces institutions est concentrée au niveau du siége central de chacune des banques
publiques existantes, ce qui rend primordiale ’adaptation des missions des agences aux objectifs de nature bancaire.
Les agences, comme socle de I’organisation générale des banques publiques, et comme un indicateur d’une
intermédiation bancaire profonde dans 1’économie nationale doivent s’inscrire dans un objectif de développement et de
consolidation des relations banques-clients qui vise une satisfaction de toute la clientele.

Les agences bancaires sont en amont de I’action du marketing bancaire. Elles doivent étre réorganisé et conforter
dans leur pouvoir de décision pour qu’elles puissent agir sur les outils de ce marketing. Les agences bancaires, au-dela
du volume du portefeuille client qu’elles gérent n’ont aucun pouvoir sur la politique du produit/service, celle des prix,
de la distribution, et de la communication. Elles n’ont aucun effet sur 1’intermédiation bancaire, en termes de densité
des opérations et de leurs montants. En somme ces structures bancaires sont loin de satisfaire les clients, alors que
cette satisfaction est une priorité pour les managers de la banque puisque la gestion effective de la qualité de service, de
laquelle découle la satisfaction, est connue pour soutenir un grand avantage concurrentiel (Kangis,P et Voukelatos.V ,
1997).

La banque publique, dans les mémes conditions de gouvernance actuelles qui traduisent :
- Une forte réglementation étatique et interprofessionnelle
-Une notion du risque trés forte (manipulation de 1’argent public chez un propriétaire public),
n’est pas en mesure de mettre en rapport les offreurs et les demandeurs de capitaux, ce qui a nuit aux opérateurs
économiques (publics ou prives) et a I’économie d’une maniére générale.
L’inefficacité du mode de gouvernance par le marché est a 1’origine de cette situation. Dans de pareilles conditions,
évoquer 1’objectif d’une inclusion financiére et bancaire semble une utopie au vue de deux raisons essentielles :
-Les comptes bancaires ouvert sans démarche marketing reste tres faible, avec une croissance en 2018 de 2,87% par
rapport a ’année 2017, d’autant plus que 89.96% de ce taux sont des comptes pour les personnes physique (BANQUE
d'ALGERIE, 2018).
-Une hausse de la masse monétaire hors circuit bancaire de 5437 milliards(Medah.S , 2021) DA fin 2019 & 6140
milliards DA fin 2020. Une augmentation de plus de 12% de la masse non bancarisée est un indicateur de la faiblesse
de I’intermédiation bancaire qui peut se traduire par une exclusion bancaire.

Cette exclusion bancaire trouve son origine dans les difficultés que rencontrent les banques publiques et une partie
de leur clientéle pour établir une relation bancaire permettant la coproduction du service. La possession d’un compte
bancaire n’a pas été, jusqu’aux années 1990, facile pour le personnel de beaucoup d’entreprise publique &. Dans une
tentative de pallier a cette exclusion, une politique visant a offrir des solutions complémentaires a été envisage, la
politique des microcrédits. Cette politique qui vise a inclure la population non bancarisée dans le systeme financier a
été instituée.

La gestion de ce dispositif destiné essentiellement & la création d’entreprise aupres de la frange de la population la
plus concernée par une exclusion bancaire n’a pas été efficace. Des conditions d’octroi de crédits discutable et des
niveaux de remboursement insatisfaisant avec des taux qui varient entre 20%et 50% dans les meilleurs des cas.
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L’inefficacité du mode de gouvernance des banques publiques est encore une fois mises a I’index. Le marketing bancaire
qui n’est qu’une action de cette gouvernance se trouve exclue de toute démarche devant amenée a une inclusion
financiere. Cette exclusion a mis au devant certaines critiques et reproches des clients (particuliers, ménages ou
entreprises privée et publique) envers le systéme bancaire national dont la gouvernance est a la base d’une exclusion
que d’une inclusion bancaire. Parmi ces reproches on peut citer ce qui suit :

-Une connaissance approximative des entreprises (publiques ou privées) et un désintérét vis-a-vis des contraintes subies
notamment celles en relation avec le marché.

-Une lenteur excessive dans la prise de décision de financement ou d’épargne.

-Une centralisation démesurée des décisions au niveau des si¢ges des banques publiques accompagné d’un flou qui
caractérise les circuits effectifs de la prise de la décision.

-Un retour d’information inexistant, se rapportant aux conclusions de traitement des dossiers de crédit ou d’épargne
(bancarisation)

-Un traitement identique pour tous les clients de la banque publique sans aucune différence se rapportant a leur taille,
leur surface financiére ou leur actif. Tous les clients de la banque sont soumis au méme exigence d’informations et de
garanties.

-Une tendance vers un niveau zéro de prise de risque, avec des exigences excessives en matiére de garantie.

-Un turn-over inexpliqué auprés du personnel en contact direct avec les clients, leur évitant de se trouver freqguemment
dans des situations de reprise de leur historique bancaire a ’occasion de traitement de leur dossier.

-Une absence totale d’écoute des clients, et une inexistence incontestable de structure de conseils.

V.CONCLUSION

Le systéme bancaire national a été de tout temps (depuis 1962) administré et dirigé par I’Etat. Les tentatives de son
autonomie n’ont pris forme qu’aprés la promulgation de la loi sur la monnaie et le crédit qui s’est adossée sur la loi
portant réformes économique. Les deux dispositifs juridiques, se sent avérés insuffisants et 1’ordonnances de 2003% a
été promulguées pour contenir les conséquences d’une surliquidité ayant caractérisée le systéme bancaire national.
« Les chocs pétroliers et les limites inhérentes a la faiblesse des capacités d’absorption des excédents de liquidité par
le systeme productif national »(Premier Ministre , 2021) ont été a I’origine du recours au financement dit non
conventionnel avec toutes ses conséquences sur le rdle des banques publiques dans leur réle d’intermédiaire financier.

La banque publique qui n’est qu’une entreprise, n’a pas réussie a se libérer, dans le périmétre circonscrit par la loi
portant autonomie des entreprises, des pratiques de gouvernance héritées. Le dispositif réglementaire régissant la
gouvernance de la banque publique, n’a pas statué sur la séparation entre 1’activité commerciale et celle de
développement, rendant confus ’ordre des priorités de ses missions et donc le mode de sa gouvernance. Les banques
publiques comme entreprises autonomes n’ont pas été commercantes dans leurs rapports avec le marché financier
national. En voie de constitution, ce marché a affecté la tache de bancarisation qui s’est orientée vers le controle et vers
la gestion de la création monétaire (financement non conventionnel), retenue par I’Etat comme politique monétaire en
2015.

Le financement non conventionnel exprime la rareté des sources de financement classique, comme facteur important
dans un processus d’inclusion financiére. Les différentes gammes de produits et de services financiers ne deviennent
plus accessibles aux clients et I’accés aux services bancaires classiques en vue d’une utilisation autonome et affranchie
devient problématique. L’inclusion bancaire devient également problématique, ce qui dénote, I’incapacité du style de
management, dans sa mise en ceuvre a encourager une inclusion financiére.

Par les rapports entretenus avec I’Etat et les clients publics (entreprise publiques), et par I’imprécision dans ses

missions, la banque publique éprouve des difficultés a mettre en place des politiques de vente de ses produits et de
mobilisation des ressources financiéres disponibles sur le marché. Elle en fait, par contre de 1’octroi d’un compte
bancaire, une action exceptionnelle. C’est ainsi que le nombre de compte bancaire ouvert, devient un critére de
performance, alors qu’il est nécessaire dans la dynamique d’une inclusion financiére et donc un acte ordinaire se
réalisant en fonction d’une politique de marketing bancaire efficace. Cette inclusion financiére, est la conséquence
d’une inclusion bancaire, rendue problématique du fait du mode de gouvernance de la banque publique.
Le mode de gouvernance de la banque publique et le style de management, fondé, a tort ou a raison sur une prudence
excessive lors de la prise de décision est porteur plus d’é¢léments d’exclusion que d’inclusion financiére et bancaire
nécessitant une réforme contenue dans un processus plus large portant sur la réforme du marché financier et bancaire.
Le plan de relance économique de 1’Algérie 2020-2024 en a défini les grands axes °.
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The impact of applying internal audit in reducing credit risk
- a field study on a sample of Algerian commercial banks-

1. INTRODUCTION

La grande expansion des activités économiques, l'augmentation de la taille des entreprises et la séparation de la
propriété et de la gestion ont conduit & la nécessité du recours a des systémes de contrdle pour aider les entreprises a
exercer leurs fonctions avec une grande efficacité. De cette optique, la profession d'audit interne a émergé comme une
activité indépendante et objective soucieuse d'ajouter une valeur tangible et d'améliorer les processus opérationnels dans
les organisations commerciales. Ainsi, I'activité d'audit interne aide la direction & atteindre les objectifs de ’entreprise
en suivant les étapes d'audit organisées et précises, qui visent finalement a améliorer la gestion des risques, le contréle
et la gouvernance dans 1’entreprise.

Si l'audit interne est d'une telle importance pour les entreprises en général, il est particulierement important pour les
banques, du fait que le niveau de la situation financiere affecte un large segment de la société y compris les investisseurs,
les créanciers, les déposants et les clients, elle affecte également les finances de I'Etat en général, puisque les banques
représentent un affluent du progrés comme I'une des sources les plus importantes de financement des projets de
développement. D'ou I'importance de l'audit interne dans les banques, car il contribue a I'amélioration des performances
et a la détection des écarts, ainsi qu'a I'atteinte des objectifs de la banque par une approche systématique d'évaluation et
d'amélioration de l'efficacité des systemes de gestion des risques et de contréle interne.

1.1 Problématique d’étude:

Les activités bancaires comprennent de nombreux risques qui obligent les banques a prendre des mesures et des
procédures appropriées pour gérer et contrbler ces risques conformément aux meilleures pratiques internationales afin
de réduire ou d'éviter I'exposition a des pertes potentielles. Le risque de crédit est I'un des risques bancaires les plus
importants pour la décision de crédit, bien que la nature du crédit varie dans sa taille, son objectif, ses taux d'intérét, sa
date d'échéance et le type de garantie requise d'un client a l'autre, toutefois le risque est toujours présent dans le crédit
accorde et qui dans son contenu indique la possibilité que la banque subisse des pertes imprévues et inattendues. Par
conséquent, la compréhension par l'auditeur de la nature de ces risques et de leurs répercussions sur les aspects
administratifs et financiers est devenue une nécessité pour le succes de la profession d'audit interne dans les banques.
De ce contexte, pour cette étude, une problématique s'est cristallisée comme suit : dans quelle mesure I'audit interne
peut-il réduire les risques de credit dans les banques commerciales algériennes ?

1.2 Les hypotheses de I’étude:
Pour répondre a la problématique de I'étude, nous posons les hypothéses suivantes:

- L’hypothése principale: Il n'y a pas de relation statistiquement significative au niveau significatif o< 0,05
entre les normes d'audit interne et la réduction du risque de crédit.
A partir de I'hypothése principale, se dégagent les hypothéses suivantes, qui sont considérées comme des solutions
possibles et des réponses préliminaires provisoires:
a. Il n'y a pas de relation statistiquement significative au niveau de signification a<0,05 entre les normes d'audit
interne et la limitation des risques de crédit liés au client.
b. Il n'y a pas de relation statistiquement significative au niveau de signification 0<0,05 entre les normes d'audit
interne et la réduction du risque de crédit lié au secteur dans lequel travaille le client.
c. Il n'y a pas de relation statistiquement significative au niveau de signification 0<0,05 entre les critéres d'audit
interne et la réduction du risque de crédit lié a I'opération a financer.
d. 1l n'y a pas de relation statistiquement significative au niveau de signification a<0,05 entre les normes d'audit
interne et la réduction du risque de crédit lié aux conditions générales.
e. Il n'y a pas de relation statistiquement significative au niveau de signification a<0,05 entre les normes d'audit
interne et la réduction du risque de crédit lié aux erreurs bancaires.

a. L’importance de I’étude:

L'importance de cette étude découle de la nature distincte et différente des institutions bancaires des autres activités,
qui operent sous un risque élevé pour toutes leurs activités et transactions bancaires, en plus de son réle sensible au
niveau de I'économie nationale, qui est représentée dans la mobilisation de I'épargne et son exploitation dans divers
aspects de l'investissement, et peut-étre la plus grande influence sur ses performances sont les risques de crédit auxquels
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elle est exposée, cela appelle a renforcer ses systémes de contrble et a accorder plus d'attention a la fonction d'audit
interne, car c'est I'une des fonctions principales de la banque.

2. Cadre théorique de I’étude:
2.1 Contexte théorique de I’audit interne:

a. Définition de I’audit interne:

L’audit interne a eu plusieurs définitions parmi les plus précis ceux de I’Institut international des auditeurs internes
(ITA) et de llnstitut francais de 1’audit et du contrdle internes(IFACI) qui I’ont défini comme: «Une activité
indépendante et objective qui donne & une organisation une assurance sur le degré de maitrise de ses opérations, lui
apporte ses conseils pour les améliorer et contribue a créer de la valeur ajoutée. 1l aide cette organisation a atteindre ses
objectifs en évaluant, par une approche systématique et méthodique, ses processus de management des risques, de
contrdle et de gouvernement d’entreprise, et en faisant des propositions pour renforcer son efficacité» ),

b. Normes d'audit interne:

En 1978, I’Institut des auditeurs internes(I1A) a délivré les normes de pratique professionnelle qui ont été modifiées
en 1993 comprenant cing normes générales. Elles ont été classées en cing groupes contenant 25 sous-normes . En I’an
2000, I'Institut a élaboré des normes de vérification interne en introduisant des modifications et en ajoutant un certain
nombre de nouvelles normes réparties en deux parties au lieu de cing, a savoir les normes d‘attributs et les normes de
performance. Elles ont été modifiées en 2003, puis en 2008, puis en 2010 sans en changer le contenu général @,

TABLE N°1: NORMES INTERNATIONALES DE L’ AUDIT INTERNE.

No Normes de Qualification No Normes de fonctionnement
1000 Mission, pouvoir et responsabilité 2000 Gestion de I’audit interne
1100 Indépendance et objectivité 2100 Nature du travail
1200 Compsrtg?;igncrf’e'}fg'e”ce 2200 Planification de la mission
2300 Réalisation de la mission
2400 Communication des résultats
2500 Surveillance des actions de progres
2600 Communication rel'ative a I’acceptation des
risques

SOURCE: THE INSTITUTE OF INTERNAL AUDITORS(2017), CADRE DE REFERENCE INTERNATIONALE DES PRATIQUES PROFESSIONNELLES, P P 4-31.

2.2 Nature du risque de crédit:

a. La notion de risque de crédit:
Le comité de Bale du contrdle bancaire le définit comme: "La possibilité de défaillance de I'emprunteur de la banque
ou la contrepartie a remplir ses obligations conformément aux conditions convenues ®.
b. Causes du risque de crédit:
Ils peuvent étre identifiés selon leurs sources comme suit :

» Risques liés a I'emprunteur: lls incluent:

- Eligibilité de I'emprunteur : sa capacité a gérer efficacement son entreprise ;

- Laréputation sociale de I'emprunteur: Elle désigne I'étendue de la capacité et de la sincérité du client a remplir
ses engagements et obligations ;

- La solvabilité financiére de I'emprunteur: Elle désigne la disponibilité de la capacité financiére a rembourser
ses dettes a temps;

- Le besoin de crédit de I'emprunteur: la banque doit étudier I'activité du client et le marché concurrentiel de la
marchandise produite avec une indication de la demande pour celle-ci, I'étendue de sa flexibilité, et la
disponibilité des matiéres premiéres nécessaires & son activité ©),
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» Risques liés au secteur dans lequel travail I'emprunteur: Chaque secteur économique comporte des
risques qui varient en fonction des conditions d'exploitation, de la productivité et de la compétitivité des
unités de ce secteur ©),

» Risques liés a I'opération a financer: Le degré de risque varie d'une opération a l'autre en fonction des
circonstances entourant le crédit requis, des garanties apportées et des évolutions futures.

» Risques liés aux conditions générales: Ces risques varient généralement selon les conditions économiques,
politiques, sociales et juridiques.

» Risques liés aux erreurs bancaires: Ces risques sont liés a I'étendue de la capacité de la banque de
financement a assurer le suivi du crédit accordé, et a vérifier que I'emprunteur remplit les exigences qui lui
sont imposées.

» Autre risques: Ces risques sont liés a la mesure dans laquelle le client sollicitant le crédit et la banque
accordant le crédit sont affectés par des événements ou des facteurs externes (),

3. Etude de terrain:
3.1 Présentation de I'outil d'étude:

Pour aboutir aux objectifs de cette étude on a élaboré un questionnaire, et le distribuant a I'échantillon de I'étude puis
analyser les données en utilisant le programme Spss.

Le questionnaire comporte trois groupes: le premier contient des données personnelles de I'échantillon de I'étude
répartie en 5 paragraphes; Le deuxieme traite des normes d'audit interne, tandis que le troisiéme représente les causes
du risque de crédit. Chacun des deux derniers groupes a été divisé en dimensions comme indiqué dans le tableau suivant :

TABLE N°2: TABLE DE PARTITION DIMENSIONNELLE.

Dimensions Contenu N ek
paragraphes

Le 1re dimension l'audit de performance 09

deuxiéme 2éme dimension du contrdle interne 08

groupe 3éme dimension Audit Financier 07

4éme dimension Audit Opérationnel 06

5éme dimension les risques liés au client 04

Le 6eme dimension Risques liés au secteu‘r dans lequel le client 02
troisiéme opere

roupe 7éme dimension Risques liés a I'opération a financer 02

group 8éme dimension Risques liés aux conditions générales 03

9éme dimension les risques liés aux erreurs bancaires 09

SOURCE: CONGU PAR LES CHERCHEURS.

3.2 Modéle d'étude: Le modele d'étude peut étre illustré par la figure suivante:
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Variable indépendant

Causes du risque de
rrédit
> Risques liés a I'emprunteur
_ Risques liés au secteur dans lequel
" évolue I'emprunteur
.| Risques liés a |'opération a financer | Normes
" d'audit
o~ Risques liés aux conditions
»
générales
»| Risques liés aux erreurs bancaires

Variable dépendante

Figure N° 1: Modeéle d'étude.

La figure N°1 représente un ensemble de variables dépendantes et indépendantes en raison de la nature de I'étude, ou
les variables indépendantes sont les normes d'audit interne (audit de performance, contrdle interne, audit financier et
audit opérationnel), tandis que les variables dépendantes sont les causes des risques de crédit(cette figure est Congue
par les chercheurs).

3.3 Communauté d'étude et échantillon d'étude:

La population étudiée est constituée de I’ensemble des cadres et des professeurs spécialisés des banques
commerciales algériennes. Pour cette étude, 36 questionnaires ont été distribués auxquels ils nous ont tous répondus, et
le tableau suivant présente 1’échantillon de I’étude.

TABLE N°3: ECHANTILLON D'ETUDE.

No Questionnaires valides Le nombre de questionnaires
pour I'analyse Distribués
1 36 36

SOURCE: CONGU PAR LES CHERCHEURS.

3.4 validité et fiabilité du questionnaire:
Les paragraphes du questionnaire ont été codifiés afin d'assurer la validité et la fiabilité de ses paragraphes comme
suit :

a. Validité des paragraphes du questionnaire: La validité des paragraphes du questionnaire a été confirmée
par la cohérence interne et structurelle en utilisant le coefficient de corrélation de Pearson.

b. Stabilité des items de résolution: La stabilité du questionnaire a été vérifiée a I'aide de coefficient Cronbach
Alpha, qui s'élevait a 0,847, soit 84,70 %, concluant ainsi que le questionnaire a un degré élevé de stabilité
comme indiqué dans le tableau ci-dessous.

TABLE N°4: COEFFICIENT DE STABILITE PAR LA METHODE ALPHA DE CRONBACH.

Nombre de paragraphes Coefficient alpha de Cronbach
50 0.821

SOURCE: CONGU PAR LES CHERCHEURS SUR LA BASE DES RESULTATS DU PROGRAMME STATISTIQUE SPSS.
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3.5 Test et analyse des hypotheses:
Le test T a été utilisé a un seul échantillon One-Sample T Test, employé pour analyser les parties du questionnaire,
a un niveau de signification de 0,05 et un niveau de confiance de 95%, et une valeur T pour tester chaque hypothése
séparément. En plus de I'utilisation du test du coefficient de corrélation de Pearson et aussi le test de régression multiple
par étapes pour trouver l'effet entre les variables de I'étude.

a. Premiére prémisse:
HO : 1l n'existe pas de relation statistiquement significative au niveau de signification o< 0,05 entre I'application des
normes d'audit interne (audit de performance, contrdle interne, audit financier, audit opérationnel) et la réduction des
risques de crédit liés au client.

TABLEAU N°5: PREMIERE TEST D’HYPOTHESE.

N . - T T lien partiel .
Modele Déclaration Test tabulaire Partial Correlation s19
audit de
ler performance 2.369 0.381 0.024
modéle Controle 0.963 0.165 0.343
exclu interne 2030
audit financier | 0.325 ' 0.056 0.747
2eme Controle 1.048 0.182 0.303
modeéle interne
exclu audit financier | 0.869 0.152 0.391
T T cgfr?gia(iieo Coef. de F F
modele Déclaration . détermin | calculé | tabulair Sig
Test tabulaire n .
ation R? e
R
Audit
ror opérationnel 7.311 2.030 0.782 0.611 53.453 1.772 0.000
modéle Equation de Yi=a+tPx+ei
accepté régression Y1= 0.706 + 0.839 X1
graduelle Y1: Les risques de crédit liés au client X1 : Audit opérationnel
0 éﬁ\l:idol:\nel 2.630
P - 2.030 0.817 0.668 33.156 1.772 0.000
2 audit de 2.369
eme performance .
modele — n
accepté Equation de YI=a+px+ei
P r‘ggressi o Y1 = 0.441+ 0.485 X1 + 0.438 X2
graduelle Y1 : Les risques de crédit liés au X1 : Audit X2 :audit de
client opérationnel performance

SOURCE: PREPARE PAR LES CHERCHEURS SUR LA BASE DES RESULTATS DU PROGRAMME STATISTIQUE SPSS.

Le tableau n°5 présente le test d'hypothése de I'impact des normes d'audit interne (audit de performance, contréle
interne, audit opérationnel, audit financier) sur la réduction du risque de crédit lié au client en utilisant la régression
multiple progressive, ou les résultats du test ont montré deux modeles progressivement acceptables:

- Le premier modele: l'audit de performance, le contréle interne et l'audit financier ont été exclus en raison du lien
partiel faible et de l'insignifiance de leur impact sur la réduction du risque du client, tandis que la dimension de l'audit
opérationnel, qui a eu un effet statistiquement significatif dans réduction des risques liés au client a été conservé du fait
que le coefficient de corrélation R=0,782 et le coefficient de détermination du Rz s'élevent a 0,611, ce qui signifie que
l'audit opérationnel est expliqué dans le tableau par 61,1 % de I'écart des risques résultant du processus de financement,
et la valeur F calculée s'est élevée a 53,453, ce qui est supérieur au F tabulaire qui est égal a 1,772 et est statistiquement
significatif au niveau de signification (a < 0,05).

-Le deuxiéme modele: le contrdle interne et l'audit financier ont été exclus en raison de leur manque d'importance
dans la réduction des risques liés au client, tandis que la dimension d'audit opérationnel et d'audit de performance, qui
avait un effet statistiquement significatif sur la réduction des risques clients, a été retenue R=0,817, avec un coefficient
de détermination R2 de 0,668, ce qui signifie que l'audit opérationnel et l'audit de performance sont expliqués dans le
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tableau par 66,8% de la variation du risque de crédit lié au client, et la valeur F calculée était de 33,156, ce qui est
supérieur au F tabulaire qui est égal a 1,772 et est statistiquement significatif au niveau de significativité(a < 0,05).

Puisque la valeur du (Sig) est inférieure a (¢=0,05), nous rejetons I'hypothése nulle et acceptons l'hypothése
alternative qui dit : Il y a un effet statistiquement significatif des normes d'audit interne dans la réduction du
risque de crédit Client.

a. Deuxieme hypothese:
HO : 1l n'y a pas de relation statistiquement significative au niveau de signification a<0,05 entre l'application des
normes d'audit interne (audit de performance, controle interne, audit financier, audit opérationnel) et la réduction des
risques de crédit liés au secteur dans lequel travaille le client.

TABLEAU N°6: DEUXIEME TEST D'HYPOTHESE.

T . .
R . . T lien partiel .
modele Déclaration Test taﬁléla Partial Correlation sig
Contrdle interne 0.617 0.107 0.541
modele audit financier 0.265 2030 0.046 0.793
exclu Audit de '
performance 0.207 0.036 0.837
Coef. de Coef. de
. . . T T corrélatio | déterminati F . F . .
modele Déclaration Test tabula n on calculé tabulai sig
ire R R? re
Audit opérationnel 10.064 2.030 0.865 0.749 101.293 1.772 0.000
premier | ) Yl=a+px+ei
modgle Equation de Y1= 0.706 + 0.839 X1
accepté régression .
graduelle Y1: Lesrisques _du sectgur dans lequel le X1 : Audit opérationnel
client opere

SOURCE: PREPARE PAR LES CHERCHEURS SUR LA BASE DES RESULTATS DU PROGRAMME STATISTIQUE SPSS

Le tableau no6 présente le test d'hypothése de I'impact des normes d'audit interne (audit de performance, contréle
interne, audit financier, audit opérationnel) sur la réduction des risques de crédit liés au secteur dans lequel le client
travaille en utilisant une régression multiple progressive, ou les résultats du test ont montré 1I’exclusion a la fois du
controle interne, I'audit financier et l'audit opérationnel en raison de la faible corrélation partielle et de I'insignifiance
de son impact dans la réduction des risques du secteur dans lequel travaille le client, tandis que la dimension de l'audit
de performance qui a eu un effet statistiquement significatif dans la réduction des risques liés au secteur dans lequel
travaille le client a été maintenu, comme le coefficient de corrélation R=0,865 avec un coefficient de détermination R?
de 0,749, ce qui signifie que l'audit de performance s'explique dans le tableau par 74,9% de la variation des risques de
crédit liés au secteur dans lequel travaille le client, et la valeur F calculée était de 101,293, ce qui est supérieur au F
tabulaire qui est égal a 1,772 et est statistiquement significatif au niveau de significativité(a<0.05), Puisque la valeur du
Sig est inférieure a la valeur de (¢=0,05), nous rejetons 1'hypothese nulle et acceptons I'hypothése alternative qui dit :
Il y a un effet statistiquement significatif des normes de I'audit interne en réduisant le risque de crédit lié au
secteur dans lequel travail le client.

b. Troisieme hypothése :
HO : Il n'existe pas de relation statistiquement significative au niveau de signification a<0.05 entre l'application des
normes d'audit interne (audit de performance, contréle interne, audit financier, audit opérationnel) et la réduction des
risques de crédit liés & I'opération a financer.
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TABLEAU N°7: TROISIEME TEST D'HYPOTHESE.

T T lien partiel
Modele Déclaration Test | tabulair Partial Correlation sig
e
1 Contr6le interne 1.595 0.267 0.120
er audit financier | 1.420 0.240 0.165
modele Audit
exclu opérationnel 2.365 2030 0.381 0.024
2en‘!e Contr6le interne 0.939 0.164 0.355
modele
exclu audit financier 0.512 0.090 0.612
T Coef. de ,COEf'. de . F F
. . . T . o déterminatio , .
modele Déclaration Test tabulair | corrélation n calculé | tabula Sig
e R ire
RZ
Audit de 7381 | 2.030 0.785 0.616 54476 | 1.772 | 0.000
performance
lgfl Equation d Yl=oa+px+ei
modeéle quation de B
accepté régression i ¥1=1.042+0.793 X1
graduelle Y1 : Les risques du processus de X1 : Audit de performance
financement )
Audit de 2.675
performance : 2.030 0.819 0.671 33.715 1.772 | 0.000
2éme audit opérationnel 2.365
modeéle Equation de Yl=o0+Bx+ei
accepté rggression Y1= 0.772 + 0.462 X1 + 0.407 X2
graduelle Y1 : Les risques du processus de X1 : audit de X2 : Audit
financement performance opérationnel

SOURCE: PREPARE PAR LES CHERCHEURS SUR LA BASE DES RESULTATS DU PROGRAMME STATISTIQUE SPSS

Le tableau n°7 présente le test d'hypothése de I'impact des normes d'audit interne (audit de performance, contréle
interne, audit opérationnel, audit financier) sur la réduction des risques de crédit liés au processus de financement en
utilisant la régression multiple progressive, ou les résultats des tests ont montré deux modéles :

- Le premier modele: dans lequel les audits de controle interne, financier et opérationnel étaient exclus en raison du
lien partiel faible et de I'insignifiance de leur impact dans la réduction des risques du processus de financement, tandis
que la dimension de l'audit opérationnel était conservée, qui avait un effet statistiquement significatif dans la réduction
des risques liés au processus de financement ou le coefficient de corrélation R=0,785 et le coefficient de détermination
de Rz s'élevent a 0,616, ce qui signifie que l'audit opérationnel s'explique dans le tableau par 61,6% de la variation des
risques du processus de financement, et la valeur F calculée s'élevait a 54.476 ce qui est supérieur au F tabulaire égal a
1,772 et est statistiquement significatif au niveau de signification (0.<0.05).

- Le deuxieme modéle: le contrdle interne et l'audit financier ont été exclus en raison de leur manque d'importance
dans la réduction des risques liés au processus de financement, tandis que la dimension de I'audit opérationnel et de
l'audit de performance, qui avait un effet statistiquement significatif dans la réduction des risques de I'opération a
financer a été retenu, ou le coefficient de corrélation R=0,819 avec un coefficient de détermination R? a atteint 0,671,
ce qui signifie que l'audit opérationnel et lI'audit de performance s'expliquent dans le tableau par 67,1% de la variance
des risques de crédit liés au processus de financement, et aussi la valeur F calculée a atteint 33,715 ce qui est supérieur
au F tabulaire qui est égal a 1,772 et est statistiquement significatif au niveau de signification (0:<0.05).

Puisque la valeur du (Sig) est inférieure a (¢=0,05), nous rejetons I'hypothese nulle et acceptons I'hypothese
alternative qui dit : Il y a un effet statistiquement significatif des normes d'audit interne en réduisant le risque de
crédit lié a I'opération a financer.

c. Quatrieme hypothese :

HO : Il n'existe pas de relation statistiquement significative au niveau de signification a<0,05 entre l'application des
normes d'audit interne (audit de performance, contréle interne, audit financier, audit opérationnel) et la réduction des
risques de crédit liés aux conditions générales.
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TABLEAU N°8: QUATRIEME TEST D'HYPOTHESE.

T T lien partiel
modele Déclaration Test | tabula Partial Correlation sig
ire
@ audit de 0.124 0.022 0.902
T2 performance 2030
g 3 audit financier 0.709 ’ 0.122 0.484
Audit opérationnel | 0.841 0.145 0.407
Coef. de Coef. de
. . . T T corrélati | déterminatio F . F .
modele Déclaration T tabula calculé | Tabula sig
est - on n .
ire R R? ire
Contrdle interne 5.229 2.030 0.668 0.446 27.341 1.772 0.000
%%’_ i} ) Y1=o+ B.x +ei
g8 Erggfé's‘;?oﬂe Y1=1.051 +0.723 X1
< - Y —
graduelle Y1 : Les risques dgé%r:rilltelles aux conditions X1 : Contrble interne

SOURCE: PREPARE PAR LES CHERCHEURS SUR LA BASE DES RESULTATS DU PROGRAMME STATISTIQUE SPSS

Le tableau no8 montre le test d’hypothese de I'impact des normes d'audit interne (audit de performance, contréle
interne, audit opérationnel, audit financier) sur la réduction des risques de conditions générales en utilisant une
régression multiple progressive, ou les résultats des tests ont montré I'exclusion a la fois de l'audit de performance,
I’audits financiers et opérationnels en raison de la faiblesse du lien partiel et de l'insignifiance de son impact sur la
réduction des risques de crédit liés aux conditions générales, alors que la dimension du contréle interne qui a eu un effet
statistiquement significatif sur la réduction des risques liés aux conditions générales, puisque le coefficient de
corrélation s'éleve a R=0,668, et le coefficient de détermination du R2 s'éléve a 0,446 a été retenue, ce qui signifie que
le contrble interne est expliqué dans le tableau de 44,6% de la variance des risques de conditions générales, et comme
la valeur F calculée est de 27,341, ce qui est supérieur au F tabulaire qui est de 1,772 et est statistiquement significatif
au niveau de signification (0<0,05), et puisque la valeur du Sig est inférieur a la valeur (0=0,05), nous rejetons
I'hypothése nulle et acceptons I'hypothése alternative en disant : 1l existe un effet statistiquement significatif des
normes d'audit interne dans la réduction des risques de crédit liés aux conditions générales.

d. Cinquiéme hypothése :

HO : Il n'y a pas de relation statistiquement significative au niveau de signification a<0.05 entre I'application des
normes d'audit interne (audit de performance, contréle interne, audit financier, audit opérationnel) et la réduction des
risques de crédit liés aux erreurs de la banque.

TABLEAU N°9: CINQUIEME TEST D'HYPOTHESE.

modeéle | Déclaration T T lien partiel si
Test | tabulaire Partial Correlation 9
auditde | 4 coq 0.283 0.100
performance
modele | Controle |, 515 |5 30 0.270 0.116
exclu interne
. audit 0.830 0.143 0.412
inancier
T T Coef.de Coef.de F =
modeéle | Déclaration . corrélation | détermination | calculé . sig
Test | tabulaire R R? tabulaire
Audit 7216 | 2.030 0.778 0.605 52.064 | 1.772 | 0.000
opérationnel
mOdé|e | . Y1=G+B.X+ei
accepté | Eduation de Y1=1.345 + 0.668 X1
régression . :
graduelle vl Lebnsqu_e derreurs X1 : Audit opérationnel
ancaires

SOURCE: PREPARE PAR LES CHERCHEURS SUR LA BASE DES RESULTATS DU PROGRAMME STATISTIQUE SPSS
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Le tableau no9 montre les tests d'hypotheses sur I'impact des normes d'audit interne (audit de performance, controle
interne, audit opérationnel, audit financier) sur la réduction des risques de crédit liés aux erreurs de la banque en utilisant
la régression multiple progressive, ou les résultats des tests ont montré I'exclusion audit de performance, le controle
interne et l'audit financier en raison de la faible corrélation partielle et de l'insignifiance de son impact dans la réduction
des risques d'erreurs de la banque, tandis que la dimension de l'audit opérationnel, qui a eu un effet statistiquement
significatif dans la réduction des risques liés aux erreurs, a été maintenue, car le coefficient de corrélation atteint
R=0,778 et le coefficient de détermination R2 atteint 0,605, ce qui signifie que l'audit opérationnel est expliqué dans le
tableau par 60,5% de la variance des risques d'erreurs bancaires, et la valeur F calculée a été 52,064, ce qui est supérieur
au F tabulaire, qui est égal a 1,772 et est statistiquement significatif au niveau de significativité (0<0,05), puisque la
valeur du (Sig) est inférieure a la valeur de (0=0,05), nous rejetons I'hypothése nulle et acceptons I'hypothése alternative
qui dit : 1l 'y a un effet statistiquement significatif des normes d'audit interne dans la réduction des risques
d'erreurs liées au crédit de la banque.

e. Hypothese principale:

HO : 11 n'existe pas de relation statistiquement significative au niveau de signification a<0,05 entre l'application des
normes d'audit interne (audit de performance, contréle interne, audit financier, audit opérationnel) et la réduction du
risque de crédit.

TABLEAU N°10: TEST D'HYPOTHESE PRINCIPALE.

X . - T T lien partiel -
Modele | Declaration Test | tabulaire Partial Correlation 519
Controle | ) g9, 0.313 0.068
interne
Ler audit
modele financier 1.771 0.295 0.086
exclu Audit
opérationnel 3.224 2.030 0.489 0.003
X Contrdle
ZErT]e interne 1.067 0.185 0.294
modéle -
audit
exclu ] - 0.597 0.105 0.554
financier
T T Coef. de Coef. de F F
modeéle | Déclaration . corrélation | détermination | calculé . sig
Test | tabulaire R R2 tabulaire
audit de
performance 10.631 2.030 0.877 0.769 101.013 1.772 0.000
1e|j ] _ Yl=a+px+ei
modele | Equation de Y1= 1.044 +0.767 X1
accepte régression
graduelle Y1: Les risques de crédit X1 : audit de performance
audit de
performance 4.400
Audit 2.030 0.908 0.824 77.320 1.772 0.000
2éme e 3.224
dele opérationnel
;r(]:ge té | Equation de YI=otfx+ei
P q - Y1= 0.811+ 0.841 X1 + 0.351 X2
regression Y1 : Les risques de
graduelle ' crédi? X1 : audit de performance X2 : Audit opérationnel

SOURCE: PREPARE PAR LES CHERCHEURS SUR LA BASE DES RESULTATS DU PROGRAMME STATISTIQUE SPSS

Le tableau n°10 présente les tests d'hypothéses sur I'impact des normes d'audit interne (audit de performance, contréle
interne, audit financier, audit opérationnel) sur la réduction des risques de crédit en utilisant la régression multiple
progressive, ou les résultats des tests ont montré deux modeles :

- Le premier modele: L'audit de performance, le controle interne et I'audit financier ont été exclus en raison de la
faible corrélation partielle et de Il'insignifiance de leur impact sur la réduction des risques de crédit, tandis que la
dimension de I'audit opérationnel qui a eu un effet statistiquement significatif sur la réduction des risques de crédit du
fait que le coefficient de corrélation est R=0,877 et le coefficient de détermination du R2s'élévent a 0,769, ce qui signifie
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que l'audit opérationnel s'explique dans le tableau par 76,9% de la variance des risques de crédit, de plus que la valeur
F calculée s'éleve a 113,013 et est supérieur au F tabulaire qui est égal a 1,772 ce qui est statistiquement significatif au
niveau de signification (0<0,05).

- Quant au deuxiéme modele: tant le controle interne que l'audit financier ont été exclus en raison de leur manque
de significativité dans la réduction des risques de crédit, tandis que la dimension d'audit opérationnel et d'audit de
performance qui avaient un effet statistiquement significatif dans la réduction des risques de crédit ont été retenue, et
comme le coefficient de corrélation R=0,908, et avec un coefficient de détermination R2 de 0,824, c'est-a-dire que I'audit
opérationnel et I'audit de performance sont expliqués dans le tableau par 82,4% de I'écart des risques de crédit, de plus
que la valeur F calculée s'éleve a 77,320 et est supérieur au F tabulaire qui est égal a 1,772 ce qui est statistiquement
significatif au niveau de signification (0<0,05).

- Puisque la valeur du (Sig) est inférieure a la valeur de (¢=0,05), nous rejetons 1'hypothése nulle et acceptons
I'hypothése alternative qui dit : Il y a un effet statistiquement significatif des normes d'audit interne dans la réduction
du risque de crédit.

4. Conclusion:

L'audit interne est un élément efficace dans la gestion des risques car il a acces a un grand nombre de données et
d'informations qui de son sort réduiraient considérablement les risques. Ainsi, Le role de I'audit interne dans la gestion
des risques bancaires s'est accru, notamment apres la crise financiére mondiale qui a secoué le secteur financier et
bancaire. La communauté financiére en est venue & considérer l'auditeur interne comme le plus qualifié pour aider a
gérer les risques bancaires en raison des connaissances et d'expériences qu'il possede et du role que l'audit interne joue
pour assurer I'élimination des points faibles qui affectent les systémes de gestion des risques dans les banques. La
recherche s'est terminée par un ensemble de résultats et de recommandations, qui se résument comme suit :

a. Résultats :
- L'audit interne est considéré comme une véritable composante de la gestion des risques bancaires en aidant les
managers a identifier les risques, a les évaluer, comment y répondre et a y faire face;

- Laprofession d'audit interne dans les banques bénéficie désormais d'une grande attention et d'un soutien mondial
de la part des conseils d'administration, en raison des grands scandales financiers de détournements ou
malversations et de pertes subies par les plus grandes banques et institutions du monde entier.

- Laresponsabilité de I'audit interne est de s'assurer que les systémes de contrdle interne et de gestion des risques
bancaires sont effectivement appliqués, adéquats et efficaces, ainsi que d'alerter la direction générale de tout
risque actuel ou futur menagant la banque ;

- Selon I'échantillon d'étude, l'audit opérationnel et de performance ont eu le plus grand impact progressivement
sur la réduction des risques de crédit liés au client, tandis que le reste des variables a été exclu en raison de leur
faible corrélation ;

- Selon I'échantillon de I'étude, I'audit opérationnel a progressivement eu le plus grand impact sur la réduction des
risques de crédit liés au secteur économique, tandis que le reste des variables a été exclu en raison de leur faible
corrélation ;

- Selon I'échantillon de I'étude, l'audit de performance et l'audit opérationnel ont eu le plus grand impact
progressivement sur la réduction des risques de crédit liés au processus de financement, tandis que le reste des
variables a été exclu en raison de leur faible corrélation ;

- Selon I'échantillon de I'étude, le contrdle interne a progressivement eu le plus grand impact sur la réduction des
risques de crédit liés aux conditions générales, tandis que le reste des variables a été exclu en raison de leur
faible corrélation ;

- Selon I'échantillon de I'¢tude, I'audit de performance et 1’audit opérationnel a progressivement eu le plus grand
impact sur la réduction des risques de crédit liés aux erreurs de la banque, tandis que le reste des variables a été
exclu en raison de leur faible corrélation ;

- L'échantillon de I'étude confirme que la bonne application des normes d'audit interne dans les banques
commerciales algériennes a un impact sur la réduction des risques de crédit.
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b. Recommandations :

- La nécessité d'activer I'application des normes d'audit internationales de l'audit interne dans les banques
commerciales algériennes ;

- Promulguer des législations organisatrices qui permettent au service d'audit interne d'exercer ses missions au
sein des banques commerciales algériennes, notamment celles liées a I'audit des risques bancaires, et s'assurer
que le cadre général de gestion des risques est conforme aux exigences légales ;

- Les directions supérieures des banques algériennes doivent accompagner les services d'audit interne et leur
donner les pleins pouvoirs nécessaires pour assumer leurs responsabilités ;

- Réaliser des audits internes périodiques et mettre a jour la politique de crédit de la banque;

- Déterminer les risques de toutes les activités de financement au sein de la banque et s'assurer qu'ils sont
correctement identifiés, classés et orientés vers les autorités compétentes ;

- Controler et suivre I'évolution des risques de crédit et recommander les limites de la concentration de ces
risques, en prenant en considération 1’ensemble des risques de produits spécifiques - les risques de l'autre partie
- lI'industrie - la zone géographique...

- Qualifier les cadres humains dans le domaine de l'audit bancaire, notamment dans les méthodes de mesure des
risques bancaires.
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This research investigates the Impact of foreign exchange reserves accumulation on
inflation rates in Algeria during the period of: 2000-2020. The present paper has used
Ordinary Least Squares OLS as a method for estimation. The paper concludes with the
following result, in which a 1% increase in foreign exchange reserves will raise the
inflation rate by 0.55%.Whereas, for the sstability tests, the results indicated that there
is no co-integration between the two variables. Also, the response batch equations of
VAR model have been used to analyze the relationship between the two variables of this
study. The occurrence of a positive shock in the foreign exchange reserves leads to a
positive, non-immediate effect on the inflation rate. For instance, the results showed that

they were consistent with logic and economic theory.
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o) S A ey sl mpally SR s AN i (7)
(7) eererenneneeenreeeeee e P=Ms *V/Y

A Lesale GlAGla Ay sy Hal) Glicelld ) Al lelila Gl V(o6 o gual oY1
O iy A jeealll JaV1 A pie e Y lie) oSa Cuny (JalS Cadagll ggive die Y o BlaaY)
DY) (s sia P adi s (o08il) (ym g yaall 3103y Lodind i) 4paS laie 8 colyill Aa Lath Sl il pas
P Sl a8 sl e ApiaY) cldalaal) Shp il Gadl oSy gadaail) ooy
il ) (as e dmm Ll sl ol Sl

A8l alu)al L2

dA lubal) e laldie] aialless ¢ sagal) sl &5 il

Phung Nguyen,The Impact of Foreign Reserves Accumulatin on Inflation inVietnam: An  ARDL
Bounds Testing Approach, January 2019,Studies in Computational Intelligence 809:765-778.

piazil) e iaY) Gapall culilalia) o1 JaY) dlyglally Ja¥) sl JEY) anii ) Gl Cioa
bl e b 4l el clllaay) SIp ol duhal) mln ekl LS(ECM) Uadll semia 7350
o ST 8 0 dashal) saall e cplsll Y sl sage (8 Apuial) cillaloaV) e Laie 4y calig

sy A

Li Zhou, Foreign exchange reserves and inflation:Can monetary policy explain the changes?,Journal
of Chemical and Pharmaceutical Research, 2014, 6(6):p572-576.

&N 2008 iila o ol 8 adadl) e V) Copall cldaliia) &SP 31 laa) ) dudall cado
) il cldalial sas of Auhall il cpglal WS ¢ (VAR) (I3 jlaai¥) 7 3sas alatinly 2011 pand
P e dgaitl) Auludl e i) sl clhlia) Syl e d5e 850030 e guall 8
LeSellginnal) Hlans sl 28 50l Cans o Adajial) i) il cillalia) old (Gl gl (g yeal) 3215
720 e ST oa gl Hla ol G V) sil) cllalial dealue da ) of Claag

DRAMA Bedi Guy Herve, AnExaminationof Foreign Exchange Reserve and Inflation
Relationship of Four West African Countries: Evidence from ADRL Model, Journal of Finance and
Economics, 2016 .
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cadaill Jaxa 3215 Y gan aa) ai clhalia)
Imran Sharif Chaudhry,Foreign Exchange and Inflation in Pakistan: Evidence from ARDL
Modelling Approach, International Journal of Economics and Finance - January 2011,p69-76.

DV zhga alatiuly (sl 4 adadl) Jare o oiaY) aal) culdalial a0 duhal) sda culls
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Sl b adadll e sl Cijall cildalial cldss 5Y duld A .3
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paaty il e Ysb Sa @Iy A s ¢ bl LB (e Sl liudails dibasy) il e
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el st 1.1.3
Dbl 850 4wy 535 1 (Lisies %) GoSlgtinall Lgadyy AN Sl e adiil Jama sllegl 8 Jicy
Glardlly ) (e Al o Jpmall T giall ellgiall o 6K 5 i) Zuall ol il (o Slgtiadl)
G Al Jagis Some Aipa ple A andindy Mo Aiu JSS adae Byie) il o i o s of oSy )
.(LINF)

t el patal) 2.1.3

05 Shiblia¥) Jlea) Jads 1(Saa¥) Mol Alall Jlull) cadl) gld 2iaY) dipall Jhlia) o4l
) ) sl Ehlay iy A ) sl sil) §saia sliae cildalialy dualal) Cadl 3sia caadl)
csSpaY ) Vsall el Aally Wie jume clilully ccan 3l e Glld (e ey Aol Ul 5ylans Cal
.(LRES) < 4 3a iy

Zisadll Baa3 2.3

obil) (sall il e da didly agy Laldll GUL peaty Jiiall paatally Gl i) aaas ddee aay
p AUl 3 gl alyl) JSN aat 5 o255 1 Galdl)
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LINF, =, + o LRES, +¢,
pal) Ladl) iz g

Akl g pual) clagpall 48k aladiuly 7 igall) cilalea yais 3.3
asiins Cun Ailany) s @lsalY) e 12l cadiaill Jaead 4puld 55 ¢ lac) callaall 134 3 Jglais
& Al Cllaes JUaa) ey Sy Epalall (g yaall Cilagpall il Alasinly oDlef z3gaill iy soladll oda
shal days bl Clilaas uilad aae JSie gl Gyl o JSI Sple sl Jlexinds EViews 10 gl

AU bl e Uloasd #3sadll i

i) il o (1) Jsaad

Dependent Variable: LINF
Method: Least Squares
Date: 09406721 Time: 13:02
Sample: 2000 2020
Included observations: 21

Yariable Coefficient Std. Error t-Statistic Prob.

LRES 0.5652381 0147731 3739091 0.0014

C -17.28124 3707682  -4.660928 0.0002

R-squared 0.423807 Mean dependentvar -3.428027

Adjusted R-squared 0.393587 35.D. dependentvar 0700633

S.E. of regression 0.545601 Akaike info criterion 1.716534

Sum squared resid 5.6559822 Schwarz criterion 1.816012

Log likelihood -16.02361 Hannan-Cluinn criter. 1.738123

F-statistic 13.93080 Durbin-Watson stat 2140522
Prob(F-statistic) 0.001390

Eviews 10 mw e lely Caldl sae) 1 juaal)
GS}A.'\S\ axfi1.3.3
:‘zg\ﬂ\ JEIL Adaladd) T i) C_‘atu P e

LA(INR ) = (6.1076%?)+ 0.55(% I._onoE)F;)ESt)

R? =0.4239 DW =214  ():Prob.t-student Obs =21

IS 1oV sl laas g Ledle Jomniall ol ilis DA (pe

s Lai®Y) apiil).§
fol Lo 23 DU & 3laill cDlelas 5)L3) Aasdle A (e
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année LINF LRES Année INF RES
2000 -5,686444 23,2101625 2000 0,33916319 | 1,2024E+10
2001 -3,163917 23,6181503 2001 4,22598835 | 1,8081E+10
2002 -4,255701 23,8690334 2002 1,41830192 | 2,3238E+10
2003 -3,153801 24,2235593 2003 4,26895396 | 3,3125E+10
2004 -3,228472 24,4901794 2004 3,9618003 | 4,3246E+10
2005 -4,281315 24,7540152 2005 1,38244657 | 5,6303E+10
2006 -3,767274 25,0788681 2006 2,31149919 | 7,7914E+10
2007 -3,302530 25,4266293 2007 3,67899575 | 1,1032E+11
2008 -3,024422 25,6878083 2008 4,85859063 | 1,4324E+11
2009 -2,858223 25,7274846 2009 5,73706036 | 1,4904E+11
2010 -3,241361 25,8146481 2010 3,91106196 | 1,6261E+11
2011 -3,095727 25,9317779 2011 452421151 | 1,8282E+11
2012 -2,420071 25,9770936 2012 8,89145091 1,913E+11
2013 -3,425212 25,9947879 2013 3,25423911 | 1,9471E+11
2014 -3,534631 25,9140966 2014 2,91692692 | 1,7962E+11
2015 -3,039791 25,6977727 2015 478444701 | 1,4468E+11
2016 -2,749232 25,462886 2016 6,3976948 | 1,1439E+11
2017 -2,883991 25,3042911 2017 559111591 | 9,7614E+10
2018 -3,153559 25,1081347 2018 4,2699902 8,0228E+10
2019 -3,936434 24,8711134 2019 1,95176821 | 6,3298E+10
2020 -3,723417 24,6126761 2020 2,41513094 | 4,8882E+10
ol il ¢ jaaal)
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