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This study is to present the entrepreneurial activity and support programs offered by the
Algerian governments to small and medium enterprises, and the impact of this activity on
economic growth. With a view to exploring the strength of SMEs in Algerian’s emerging
and growing economy.

This study concluded that the results achieved from the various mechanisms were below
the required level compared to the size of the efforts exerted, as well as the importance
that the government attaches to reducing unemployment which necessitates the need for a
comprehensive evaluation by reviewing the role of support bodies and accompaniment, in
order to activate and upgrade the performance of the employment strategy adopted
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In this paper we tried to shed light on the importance of creating and diversifying
the mechanisms to support small and medium enterprises in their entrepreneurial
activities, which in turn contribute to achieving diversification of income sources, in
order to ensure a successful economic development path at the country level.

As this research study aimed to sensitize the importance of small and medium
enterprises and work to provide mechanisms for their success, due to the direct
importance of the latter pushing the wheel of the economic development of the country,
and shedding light on the importance of the gains achieved after the Algerian state
adopted these mechanisms.

Our study reached a set of recommendations that reflect in its entirety the
necessity of intensifying media campaigns calling for the spread of a business activity
and sensitizing the importance of creating small and medium enterprises and their role in
diversifying sources of income and pushing the wheel of economic development of the
state, and trying to transfer some of the experiences and practices adopted by successful
countries for their application Where possible, and making the most of it in making the
desired economic development path successful for the state.
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This research aims to analyze the effects of the collapse of oil prices on some selected
economic indicators in Algeria during the period (2014-2018), as oil represents the main
pillar of the Algerian rentier economy, and thus any oil shock poses a threat to the
developments of economic indicators in Algeria, and the best evidence is On this, the
effects caused by the collapse of oil prices starting in 2014, which extended to social
aspects, and we cannot say negative dependence on natural resources in the economy, but
the problem is due to the mismanagement of these natural resources, and the study
concluded that the absolute dependence on oil and misuse Financial surplus The years of
the oil boom led to the fragility of the Algerian economy, and it was rapidly affected by
the negative changes in oil prices.
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GDPG EXPO AVA MVA SVA
Mean 4.883030 55.86713 3.239115 57.61391 32.25738
Median 3.678755 53.68075 2.118326 57.38742 35.08125

Maximum 19.56231 101.6792 12.22016 84.79598 60.71037
Minimum | -33.10084 20.87242 0.094254 34.70096 -2.727604
Std. Dev. 7.904734 17.92735 3.444523 9.600394 14.84224
Sum 556.6654 6368.853 369.2591 6567.986 3677.341
Sum Sq.Dev| 7060.784 36317.07 1340.715 10414.93 24893.00
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GDPG EXPO AVA SVA MVA
GDPG 1 0.0134 0.131 0.067 -0.135
EXPO 0.013 1 0.607 0.698 -0.412
AVA 0.131 0.607 1 0.202 -0.424
SVA 0.067 0.698 0.202 1 -0.144
MVA -0.135 -0.412 -0.424 -0.144 1

EVIEWS 10 cilajaa e alaeYh cfiald) dlae) (e

0.5 oyl bals)) wldle dlia o iy il < o @lalaY) dstas Gl Jsaal) Jia
A Ll 4Dle 4l il ) ol ) ged Jaes iy ez 3sall B dapaall i) sy o
& Ailad) Ladlly (EXPO) choball sl (o IS ae dunyhe 2800 o3a <ilSy dpuaiall cilpuaialls Lanss
g lhadll 8 diliaall dadll Ll dpeSe DL iy sl Lle (AVA - SVA) clesally a3l el
. e lall

T daal)

Bl galad el Wil
5 PRIM) &0l 23l s oy eyl 138 DA e s cililll Lol (aibadll e Gl aag
ULl Jay) sy (BViews10 galiyy dibayl @iy uoill dudidl daykl Jasid ((REM 5 FEM

P Y ibil) il Ml sk

Journal of Economic Growth and Entrepreneurship Vol. 4, No. 2, 59-72(2020) 66



Fekir Kamel, Yousfat Ali .

bkl dlalae g (blall duadadall dualad) o) o ananill z3sail ash fasaatl) Jlaai¥) g igai —01
LA Jgand) 8 daimge il iy cBaaly daie) Alabe Ll e
(‘._.,.Eugﬂ’ Jlaasy CJJA.: ﬁﬁ:\) :04 eé) Jeaad)

i parial) O lalaal) | ) aiy) t—Stat Prob.
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SVA 0.171712| 0.074752 2.297094 | 0.0235

MVA - 0.086016 -1.586644| 0.1155
0.136476

AVA 0.663373| 0.291468 2.275974 | 0.0248

EXPO 0.212887 | 0.077990 2.729692 | 0.0074

C 16.60123| 7.772219 2.135970 | 0.0349

Laail Jalaa 0.088595 | Durbin—Watson stat 2.258277

gl 2l Jalaa 0.055149

F-stat 2.648885

Prob(F-stat) 0.037139
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SVA 0.253863| 0.171144 1.483331 | 0.1410
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The aim of this study is to make a comparison between ARIMA models and the nearest
neighbor -K (KNN) method. These models were applied to the annual time series of net
electricity consumption in Algeria for the period 1980 to 2019, in a first step a model
(0,1,3) (ARIMA) was approved which represents the evolutions of the electricity
consumption series, after which the step of applying the method of the nearest neighbor
was carried out, where 3 neighbors were identified and the Euclidean distance was
calculated between the predicted values and the nearest neighbors, after which the two
approaches were compared to show us in the other that the ARIMA model is better and
more accurate than the nearest neighbor method, and this is based on the mean square
errors MSE and root mean square errors RMSE.
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